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Don’t disappoint her eye 
She confidently expects canned foods to look — squash, clams, lobsters and shrimp. , 
appetizing and wholesome. Experience This research is part of Canco service, 
definitely proves the market value of . which is active in helping along the 
eye-appeal. CAINCO) movement toward quality canned . 
You need not disappoint her eye. Wwe” ~— foods. 


Canco research has developed enamel- 5004 for shisemble,, It is not least in importance that 
lined cans for the troublesome packs— embossed in the bot- canned foods should look as good as 
such as corn, red fruits, pumpkin and they really are. 


American Can Company 


CONTAINERS OF TIN PLATE - BLACK IRON . GALVANIZED IRON FIBRE 
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J «7 PHELPS CAN 
CAPACITY 600 MILLION CANS PER YEAR 
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1928 Greetings 


fo our 
FRIENDS and CUSTOMERS 


JA nother year is about to dawn 
and new pathways open. May all 


your ventures be successful and may 
you reach the end of the trail burd- 
ened only with the best the New 
Year has to give. 


Frank Hamachek Machine Company 


Kewaunee, Wisconsin 


“SEE US AT THE CHICAGO CONVENTION.”’ 
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Marrestord “Autor” Lift Truck 


Many Canneries Use It. 


Repeat orders from Satisfied 


Buyers are Frequent. 


Price with Platform - $75.00 
Additional Platforms - 2.50 


F. O. B. Niagara Falls, N. Y. 


CHISHOLM-RYDER CO., INC. 


CAPACITY ONE TON. NIAGARA FALLS, N. Y. 
SPECIAL AGENTS 
STRONG. SERVICEABLE A. K. ROBINS & CO. INC., JAMES Q. LEAVITT CO. 
. Baltimore, Md. Ognen, Utah 


USEFUL, ECONOMICAL BROWN-BOGGS FOUNDRY & MFG. CO. 


Hamilton, On 
EASILY OPERATED. Il. 
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CANMAKERS: 


Ask us about the new AMS 
Can Shop Double Seamer— 
the fastest Double Seamer. 


visit us at our booth, Hotel 
Stevens, Chicago, during Cann- 
ers Convention week. 


You are cordially invited to 
SPACES 68 AND 69. 
| 
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“*The Finest Single Spindle Closing Machine Ever Built’’—— 


Says one of the country’s largest Sanitary canmakers after a 
full season’s tryout of a number of AMSCO-JUNIORS in his 
customers’ plants. AMSCO-JUNIORS, during the past year, 
have mace friends wherever they have been installed, all over 
United States and Canada, in every kind of packing plant. 
They turn out such beautiful seams, they have proven so reli- 
able and economical, they operate so smoothly and with such 
precision that every user is enthusiastic and you will be, too, 
when you see it. 


Specify AMSCO-JUNIOR Closing Machines in your can contracts. 


THE MAX AMS MACHINE COMPANY, 101 PARK AVENUE, NEW YORK CITY 


BRANCHES: CHICAGO—LONDON 
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MORRAL BROTHERS 


MORRAL, OHIO 
Manufacturers of 


THE MORRAL CORN HUSKER 
Either single or double 


THE MORRAL CORN CUTTER 
Either single or double cut 


THE MORRAL LABELING MACHINE 


and other machinery 


PATENTED 
PATENTED 


Norwalk, Ohio 
Oct. 1, 1927 Portland, 
Morral, Ohio 
Good Morning: Morral Bros. 

Referring to your inquiry the working of the new Morral Corn Morral, Ohi 
Cutter with the spur feed wheels, we wish to say that we are highly ’ io 
pleased with the machine you installed for us this season. Gentlemen: 
Thisis y far the best feed that we have seen on any “utter The Morral Double Huskers and Morral Cutters installed in our 
i i i at th achine handled 
canneries have fulfilled all claims made by you. We find their cap- 
smali corn this year and many nubbius, and even these fed in the acity large, their waste neg'igible, and their operation economical. 
machine 100%. Moreover, we. were delighted at the adaptability of the machine to 
You have made a vast improvement over the old type feed, a simple and economical layout. 
and we congratulate you on this. Yours truly 
With kindnest regards, we are Settee. Burnham & Morrill Co. 
W C. Pressing Co. Geo. B. Morrill, President 
H. G. Pressing 


It will pay you to write at once for prices and further particulars 


MORRAL BROTHERS, Morral, Ohio 


BROWN, BOGGS Fndry., & Mach., CO., Ltd., Hamilton, Ontario, Sole Agents for Canada 


LANDRETH 
GARDEN SEEDS 


Spot or 1927 Crop Seeds 


WE OFFER 
Peas Okra Cabbage Cucumber 
Corn Tomato Spinach - Snap Beans 
Beet Squash Pumpkin Cauliflower 
Dwarf Lima Beans 


or Any Other Varieties You May Want 
FUTURE OR 1928 CROP SEEDS 


When ready to place your Contract order for delivery after 
1928 crop is harvested, write us for prices. 


If we had not grown good seeds, given fair prices, fair service 
and careful attention to business, we would not be the oldest 
Seed House in America, as this is our 144th year in the business. 


BUSINESS ESTABLISHED 1784 D. LANDRETH SEED COMPANY 


144 years in the Seed Business BRISTOL, PENNSYLVANIA 
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The Knapp Type 
W. G. Labeler 


Labels any of the following 
standard sizes of packers cans: 


1-2-2 -3-95-303-1 Tall - 200z. 


For a slight additional cost we can 
furnish labeler Type 3-B-which will 
label all of above sizes and alsothe 4 lb 
and 1 lb flat and 6 and 8 oz. cans. 


Knapp Labelers are the product of over 30 years 
experience—The best insurance for clean, smooth, 


and evenly applied labels. | They make good mer- 
chandise look better. 


KNAPPCO Pick-Up G dL d P f 
use on Knapp for FR D KNAPP COR PORATION 


us under our own formulas. Experience proves them 


LABELING ard BOXI 
the best Knapp Machines. NG MACHINES 
‘arried in stock at NERAL OFFICE AND FACTORY 
New York - Chicago - Ridgewood, N. J. RIDGEWOOD, NEW JERSEY 


GREEN PEAS 
LIMA BEANS 
WHITE BEANS 


The MONITOR Universal Washer 
in its present model, has proved a 
winner on all of above items. 


Remember that it is very econo- 
mical in its use of water and that 
it takes out stones as well as other 
impurities. 


To know it is to use it. Acquaint 
yourself with its work. 


HUNTLEY MFG. CO. ‘SPECIAL AGENTS 


A. K. Robins & Co. Inc., Balte. Md. 
Canadian Plant P. O. Drawer 25 BROCTON, N. Y. | snoSa Gray inc. 726 Harrison St. 
HUNTLEY MFG. CO. LTD, 


(Formerly at SILVER CREEK, N. Y.) 
Tillsonburg, Ont. ——__— Cannon Supply Co., 
MEET US AT BOOTH 12-13 AT THE BIG SHOW Sait Lake City, Utah 


IN CHICAGO, JANUARY 23-27 1928 
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THAN EVER 


Canning Machinery and 
Supplies Association 


SHOW 


THIS YEAR ALL UNDER ONE BIG TOP! 


Two Exhibit Halls filled with the Latest Improved Machines and 


a complete line of Supplies, for your Inspection and Selection. 


Will not be necessary to go outside to take in any part of the Show, 
as the National Canners Association is holding all meetings 
under the same Roof. 


MANY PLEASANT SURPRISES FOR YOU AT 
THE BIG TOP 


STEVENS HOTEL 


COME ONE! COME ALL! 


No waits, No delays, Show going on all the Time. 


Fun, Amusement and Education for Everyone. Chicago has 
many places of interest which Mrs. Canner would like to see. 
Art Galleries, Museums, Parks, and Wonderful Shops, so bring 
her with you. 


LETS Go! CHICAGO! 
January 23rd-27th, 1928 


CANNING MACHINERY AND SUPPLIES ASSOCIATION 
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THE CANNING TRADE 


THE JOURNAL of the CANNING and ALLIED INDUSTRIES 
Established 1878 


THE CANNING TRADE is the only paper 
published exclusively in the interest of 
the Canned Food Packers of the United 
States and Canada. Now in its fiftieth 
year. 

Entered at Postoffice, Baltimore, Md., 
as second-class mail matter. 


TERMS OF SUBSCRIPTION 


One Year - - - $3.00 
Canada - - $4.00 
Foreign - - - - - $5.00 
Extra Copies, when on hand, each, _.10 


ADVERTISING RATES— According to 
space and location. 


PUBLISHED EVERY MONDAY 
BY able to THE TRADE COMPANY. 


THE TRADE COMPANY 


ARTHUR I. JUDGE 
MANAGER AND EDITOR 


107 SoutH FREDERICK STREET 
BALTIMORE, MD. 


Telephone Plaza 2698 


Make all Drafts or Money Orders pay- 


Address all communications to THE 
CANNING TRADE, Baltimore, Md. 

Packers are invited and requested to 
use the columns of THE CANNING TRADE 
for inquiries and discussions among 
themselves on all matters pertaining to 
their business. 

Business communications from all sec- 
tions are desired, but anonymous letters 
will be ignored. 

ARTHUR I. JUDGE, 
EDITOR. 


Vol. 50 
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tions we have all gone through in this eventful 

year of 1927, it’s a grand old business after all, 
isn’t it? Looked at in the Christmas spirit of happi- 
ness and good-will, it will be found that it was not all 
trouble; nor was it all loss, and we have made progress 
because we have learned much to our advantage. So 
we hope that each one of you, and all your families 
and relations, will have a thoroughly enjoyable, happy 
Christmas. 

We have already enjoyed a generous taste of this 
happiness, occasioned by the thoughtfulness of the 
many friends, in all sections of the country, who have 
included us in their lists and sent us remembrances as 
tokens of that friendship. It is this spirit of Christmas 
that endears and makes us debtors to them, for we can 
but heartily reciprocate their good wishes and assure 
them in this way that we are deeply grateful to them. 
Christmas is a family festival, and there was never a 
better family than that composed of our great body of 
constant readers and friends. 


O N THE RADIO -Canned foods talks over the radio 


€ REETINGS- Despite all the trials and tribula- 


are not uncommon, but here is a new use for this 
most up-to-date method of conveying news: 
“Some little time ago,” writes a canner from 
Pennsylvania, ‘I heard over the radio the announcer 
make the statement that there was a party who wanted 
to buy a canning establishment, and referred to The 
Canning Trade for information.” He goes on to say 
that he would be glad to have the name of the party, 
if we have it, as he would like to sell. The time may 
come when there will be no need for even daily papers, 
much less trade journals of this kind, because people 
will learn all there is to learn of news and what not 
over the radio. But not yet awhile, we hope. 


ANNED FOODS WEEK—If you have not acted 
C upon the urging which has been given you, and 
have not sent in your pledge for Canned Foods 
Week you ought to do this at once. Unless the National 
Canned Foods Week Committee can report to the Job- 
bers’ Committee that the canners have subscribed their 
allotment, there can be no Canned Foods Week this 
spring, and they must make this report shortly after 
the first of the year. It was for that reason you were 
asked to report before January 1st. In the vernacu- 
lar, “it is all up to the canners.” 


HE FRUIT CANNERS FEEL THE SHARK’S 
TOOTH—Last week we published an account of a 
drive on the cherry prices of 1928 by a broker in 
Cincinnati, without giving any names, as we merely 
wished to scotch the trick, and not the tricksters. We 
have heard more of this, as you will note from the fol- 


lowing letter received from the broker in question. He 
says: 
Cincinnati, O., Dec. 10, 1927. 
The Michigan Canners Association, 
Fremont, Michigan. 
Attn. Mr. Dan F, Gerber. 
Gentlemen: 


We have received a copy of your letter to The Geneva 
Preserving Co., Geneva, N. Y.; furthermore wish to 
state that all reports and expressions on our Postal 
Card (EMBODIED IN YOUR LETTER) were derived 
from reliable sources and we do not desire to antagonize 
those packers, THAT HAVE DIFFERENT BELIEFS 
and think they know. 

What right have you to broadcast us in A LIBELING 
MANNER? 

This may turn out to be very unpleasant for you. 

As to a CARRY OVER OF No. 10 CHERRIES we are 
in position to offer for immediate shipment 9 cars No. 
10 R. S. P. Cherries from your state. 

We also know there has been large increased acreage 
the past few years of Cherry planting. 

Our Future Booking has started and suggest your 
doubting members to book R. S. P. Cherries through 
us at prices mentioned on our Card, if they frgure that 
they cannot make money at said prices for 1928 pack. 

Since you have written a copy of your letter to The 
Geneva Packing Co. to the others mentioned, we demand 
your also sending a copy of this letter to the same con- 
cerns and await your reply. 

Respectfully yours, . (The Broker). 

The Association replied to this as follows: 

Fremont, Mich., Dec. 14th, 1927. 
Sir: 

We are glad to have your letter of December 10th and 
to send copies of it to all those who received copies of 
our letter to The Geneva Preserving Co. 

The intent prompting your effort is obvious and we 
feel that matters of this sort should have the fullest 
possible publicity. 

Sincerely, 

Were we a lady fair we would gladly tie our colors 
to the lance of the doughty knight “Dan” Gerber, feel- 
ing full well he would easily triumph in his tilt with 
this adversary. But there has ridden into the lists an- 
other champion, who begs permission to be allowed to 
pass his lance through the attacker, and so this benight- 
ed Cincinnatus finds himself facing many eager to en- 
gage him. 


10 


From the New York Canners Association comes 
this reply, and which was sent to all its members: 


“The misstatements of this postal card are so obvious 
as to require little comment. I know of no prophet suf- 
ficently gifted to be able to predict the 1928 New York 
and Michigan cherry crops at this date. In spite of 
many inquiries I have been unable to find that any New 
York canner has quoted the prices indicated above, and 
Dan Gerber makes the same statement for Michigan. 
The suggested large carry-over of 1927 crop, of course, 
is absurd on its face. ‘ 

* * * * 

It is quite certain that there will be similar letters 
issued in the near future, equally false and misleading, 
in the effort to get canners to offer their products at 
ridiculous prices. I believe the best way to check this 
evil is to give such letters wide publicity, and, there- 
fore, I will greatly appreciate your sending me a copy 
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of any letter you may receive from a jobber or broker 
in which claims are made for such absurdly low prices. 
The Michigan Association has agreed to co-operate in 
this matter, and between us we ought to be able to stop 
this sort of crooked practice. 

JOHN P. STREET, 


JPS:HL Secretary.” 

We may be wrong, but this broker takes on the hue 
of the famous canned tomato case of a few years ago, 
when a well-known firm of ‘buyers’ representatives” 
attempted the same kind of move against tomato can- 
ners and their prices. 

At least, the industry may thank him for lending 
a little merriment to enliven the holidays, and he may 
know by this time that the “sting” has been pulled 
from his attempt, and the industry is awake to its dam- 
age, and ready and willing to defend itself. 


Help Compile The Pack Statistics 


S will be seen in the report of the Tri-State meet- 
A ing, Mr. White, of the Census Bureau, says they 
are having much trouble securing the figures on 
the packs of 1927, especially the tomato pack figures. 
This should not be. The Government has undertaken 
this difficult task for us, thus insuring disinterested ac- 
curacy, and throwing about the individual figures that 
assurance of absolute privacy and confidence which 
only the Government can do. 


If the Census Bureau card is on your desk, fill it 
out and return it at once, and you will help release these 
important facts to the industry. If you are without 
these blanks, either fill out the form below, cut it out 
and mail in to the Bureau of Census, U. 8. Depart- 
ment of Commerce, Washington, D. C., or write for 
cards at once. Please do this now. 


Below is a reproduction of the cards, both sides. 
The first side reads: 


UNITED STATES DEPARTMENT OF COMMERCE 


BUREAU OF THE CENSUS 
WASHINGTON 


CANNING INDUSTRY, 1927 
GENTLEMEN: At the request of representatives of the canning and preserving industry the Bureau of the 


Census is making a special canvass of canners of peas, tomatoes, spinach, corn and beans (green and wax). 
separate card schedule is used for each of these vegetables, and this card is sent in duplicate at the close of the 


Two cards are sent you herewith. Please fill these out in detail, 


packing season for the particular vegetable. 


A 


returning one to the Bureau of the Census in the inclosed official envelope, which requires no postage, and retain- 
ing the other in your files for reference in preparing your report for the biennial census of manufactures, cov- 


ering the year 1927, to be begun in January, 1928. 


It is the intention of the Census Bureau to publish the statistics of the pack of each of the vegetables speci- 


fied as soon as possible after the close of the packing season for the particular vegetable. 


For this reason it is 


essential that the card be filled out and returned promptly after the pack has been completed. Only if the cards 
are returned promptly can statistics be issued as soon as desired. You are requested, therefore, to give this 


matter immediate attention. 


And on the back is this report form: 
Confidential 
Census Report 


NAME OF ESTABLISHMENT 


Street and No 


This report covers canneries at 


ADDRESS OF 
GENERAL OFFICE 


(OVER) 


Use this card for reporting your pack of 
TOMATOES 


Very truly yours, W. M. STEUART, 


Director of the Census. 


(Be sure to give location of each cannery, and where report covers canneries located in several States, give the 
total pack in each State separately.) 


Number of cases or jars of TOMATOES of the following sizes packed in 1927: 


SPECIAL SIZES “ GLASS JARS 
No. 1 No. 2 No. 2'> No. 3 No. 10 
(48 cans) (24 cans) (24 cans) (24 cans) (6 cans) Specify can | Number of | 20 oz. and Over 
size cases under 20 oz. 
Form No. 8-5580a 11—9298 


(OVER) 
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The Livingston County 


Canning Co. 
HEMLOCK, N. Y. 


Operated the Hydro Geared Grader 
this Year. We would refer all can- 
ners to them as to its capacity and 
grading. 


The Sinclair-Scott Co. 
Wells & Patapsco Sts. 
BALTIMORE, MD. 


Washers 
For Your Canning Requirements 


Whether you need one unit or a com- 


plete plant layout, Berlin Chapman 
standard equipment will fill your can- 
ning requirements. And, it’s equip- 
ment that is designed and built right. 
Tell us your canning equipment needs. 


Berlin Chapman Co. 
Berlin, Wisconsin 


ERLIN HAPMAN 


MACHINERY 
A — Unit or A Canning Plant’ 
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When Leaders Point The Way 


U. S. Steel adopts a new 
working plan and scores of 
smaller operators follow 
suit. | General Motors an- 
nounces a new program and 
other manufacturers announce their new 
models. 


It’s the way of the world—leaders point 
the way. That’s the reason they are 
leaders. 


The leaders of the Canning Industry— 
Del Monte—Libby—Hawaiian Pineapple 
—A & P—Cudahy—Van Camp’s—Camp- 
bell Soup and scores of others whose 
names are known in every household are 
all users of the A-B One Man Cookroom. 
A-B has assisted them in reaching greater 
production without increased floor space 
or overhead. 


You, too, can reduce your overhead and 
payroll. 


There’s an A-B Cooker designed and 
built to suit your particular needs and re- 
quirements. Letthe A-B man show you 
what it will do for you. 


There’s an A-B Cookerlogue (a canning 
factory movie) ready to be shown to you 
in your office. We will show you how 
A-B does the unusual. A request will 
bring the movie. 


ANDERSON-BARNGROVER MFG. CO. 
Factory and General Offices: San Jose, Calif. 


Third & Dfilon Sts., Baltrmore, Md. 
844 Rush Street, Chicago, III. 


“Sie 
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Meeting Tri-State Packers 
December 14-15-16, 1927 
- HOTEL BENJAMIN FRANKLIN, PHILADELPHIA, PA. 


Food Experts Cut and Judge Samples—Crop Specialists Report Excellent Work— 
Major Withgott Elected President—Generous Subscription To 
Canned Foods Week. 


session of the annual gathering of the Tri-State 
canners was held at the Benjamin Franklin on 
Wednesday afternoon, December 14th, at which gath- 
ered the full membership of the Executive Committee, 
to consider the business of the Association. All the 
various activities of the past year were reviewed, and 
they constitute a record of accomplishment. : It was de- 
termined to continue them and to add some new ones 
for 1928. Heretofore the present manner of conduct- 
ing the Association’s business has been considered 
somewhat of an experiment, and has usually been refer- 
red to as “the present plan”; it may now be called its 
permanent plan. While it has not been as successful 
as it deserves or as many hoped it would prove, it has 
been successful to a high degree and has resulted in 
much good for all the members of the Association. As 
with all associated efforts in this business, it deserves 
better support than it is getting; but for some reason 
or other possibly 50 per cent of the canners in all sec- 
tions hold aloof, refusing to co-operate with their fel- 
low canners in the work of furtherance, protection and 
upbuilding of the canned foods industry, in which all 
canners’ associations are engaged. Taking the whole 
number of canners within the boundaries of the Tri- 
States, this percentage of non-members is even larger 
than the above figure, but this deplorable fact is not 
confined to this section. There is no state nor local 
association which has as large a representation of its 
possible membership as it should have, even the Na- 
tional Canners having only 800 out of the 2,700 can- 
ners, every one of whom should be a member. These 
non-members are each one enjoying the benefits and 
the protection which these Associations are working 
and paying for, and it is not a credit to any one of them 
that each one is not doing his full share. They ought 
to take it as a reflection upon them, as an insult. The 
term “free riders” is not liked, but it is better than 
beeing free wards on the bounty of others. If all can- 
ners were members of some canners’ association, their 
state or local, or of the National, there would be less 
distrust evidenced between canners, and we would see 
fall away many of the evils now worked upon the indi- 
vidual canners. 
Pea Canners Meet—Wednesday evening there was 
a meeting of the pea canners of this region, and at this 
meeting Secretary Shook had samples of peas packed in 
various ways to determine the effect upon color, clear- 
ness of liquor and taste. There were samples which 
had been blanched but three or four minutes and up to 
eight or nine minutes, and there were varying degrees 
of process times from 20 minutes up. The differences 
in the extremes in either case were hardly noticeable. 
Following this the canners held a business confer- 
ence, in which the condition of the present pea market, 


COMMITTEE MEETING—The first 


stocks on hand, probability of acreage to be planted in 
1928 were all considered, as in a round-table discussion. 


FIRST SESSION 
December 1th, 1927 


RESIDENT Nicholson called the meeting to order 
P at 10.30, but, as canners’ conventions go, the at- 

tendance was very light at the opening. 

Secretary Shook was busy with the Judging Com- 
mittee in cutting the samples in an adjoining room. 
They were to do their work and later on the Convention 
was allowed to inspect the cut samples and to see the 
results of this judging. 

Dr. F. C. Blanck, of the Department of Agricul- 
ture; Mrs. Anna B. Scott, of the Philadelphia Inquirer, 
and Miss Katharine A. Fisher, of the Good Housekeep- 
ing Institute, were the judges, and they had a tremen- 
dous task, owing to the number and variety of samples. 
A detailed report of this result will be published later. 

President Nicholson highly complimented the Ex- 
ecutive Committee on the splendid work they have done 
during the past year. They have held twelve meetings 
at which the entire committee was nearly always pres- 
ent, and he said he knew he expressed the feelings of 
the entire association when he tendered them thanks 
for their devotion and disinterested hard work for the 
benefit of all members. 


Report of Traffic Committee—President Nicholson 
next introduced Mr. W. T. Gardner, traffic manager of 
the Association, who read his report as follows: 


ot + “ae of the Tri-State Packers Association, Philadel- 
phia, Pa. 

We submit herewith report of the work accomplished for 
the Tri-State Packers Association, January 1 to December 15, 


1927, inclusive. 
Canned Foods - 


(1) To Harlem River, N. Y. ((N. Y., N. H. & H. R. R.), car- 
loads, from 41%c and 47%c to 34c and 36c, net reduction 
7T%c and 11%ce per 100 lbs., or $27.00to $41.40 per car. 

(2) Rutland Railroad points (Ogdensburg to Champlain, N. 
Y.), from 62%c to 52%4c, net reduction 10c per 100 lbs., or $30.00 
per car. 

(3) From P. R. R. (Norfolk Division) to Baltimore stations 
(Sutton, Md., to Sparrows Point, Md.), fer coastwise traffic, from 
20%c to 20c, net reduction %%c per 100 lbs., or $1.80 per car. 

(3) To various destinations adding vegetables with meat 
ingredients, catsup, paste (tomato), puree (tomato), sauce 
(chutne, chili, oyster cocktail and table), jam and soups (vege- 
table), in wood, glass tin or crocks, in straight or mixed carload, 
reductions range from 5c to 3c per 100 lbs., or $$18.00 to $46.80 
per car. 

(5) Central New England Railway from 41% to 36%, net 
reduction 5e per 100 lbs., or $18.00 per car. Philadelphia, Balti- 
more and Washington readjusted to 18c, except to Washington, 
D. C., 27c; average net reduction $3.00 to $5.00 per car. 

(6) To Clarksburg, W. Va. (B. & .O.), from 40% to 35c, net 
reduction 5%c per 100 lbs., or $22.00 per car. 

(7) Certain stations on the Buffalo, Rochester and Pitts- 
burgh Railway readjusted, carloads, from 36%4c, 27c and 40%c 
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“BLOOD 


Vine: 28 in. light, slender. 

Pod: 24 in. blunt, light, single. 
Season: 57 days to canning stage. 
Seed: Medium round, slightly 


dented, green. 


Rogers Winner 
Vine: 28 in. light, slender. 


Pod: 2 in. blunt, light, single. 
Season: 56 days to canning stage. 
Seed: Small dented, green. 


ROGERS BROS. SEED CO. 


Breeders & Growers 


326 W. Madison Street 
CHICAGO, ILL. 


TELLS” 


IF. you pack kidney beans, pork and beans, limas, hominy or peas, you should 
investigate the HANSEN SANITARY PEA AND BEAN FILLER. Seven 
measuring cups give ita maximum capacity ata minimum speed without spill. 
An automatic sauce control prevents overfilling of cans, a sauce adjusting valve 
regulates the amount of sauce placed in the cans, no chance for too few beans and 
too much sauce. Automatic safety valves prevent all waste of sauce, an automatic 
stop saves both beans and sauce in absence of cans. _ Hansen fillers are sanitary, 
they may be taken apart and thoroughly cleaned within a few minutes’ time. They 
are simple in design, ‘‘Master-Built,”” and render many seasons satisfactory service. 


HANSEN CANNING MACHINERY CORPORATION 
CEDARBURG, WISCONSIN 


i Hansen_ Sanitary Ha F: Automatic 
Pea & Bean Filler and Filler Tomato Filler 
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to 3116c and 35c, net reduction 2c to 5%c per 100 lbs., or $7.20 to 
$19.80 per car. Less carloads reduced from 48%c, 50c and 56c 
to 41e, 47¢c and 47%4c; net reduction 2%c to 9c per 100 lbs. 

(8) To Princeton, Mullins and Matoka, W. Va., from P. R. 
D. (No. Div.), 65¢ to 60%4c, net reduction 4%c per 100 lbs., or 
$18.00 per car. 

(9) P. R. R. (Lebanon Branch), Mt. Vernon, Pa., to Leba- 
non, Pa., from M. & D. C. Railway, 34c to 25c, net reduction 9c 
per 100 lbs., or $32.40 per car. 

(10) Between certain stations on the Peninsula, carloads, 
from 27c to 18c, net reduction 9c per 100 lbs., or $36.00 per car, 
less carloads 34c to 25c, net reduction 9c per 100 lbs. 

(11) To Norfolk, Va., reduced from 27c to 19c, net reduc- 
tion 8c per 100 lbs., or $28.00 per car. 

(12) Trenton, N. J., stations to Phillipsburg, N. J., read- 
justment on carloads from 274c to 2546c, net reduction 2c per 
100 lbs., or $7.20 per car. Less carloads from 35c to 32c, net 
reduction 3c per 100 ibs. 

(18) To Elkins, W. Va. (B. & O.), from 45% to 40c, net re- 
duction 544c per 100 lbs., or $19.80 per car. 

(14) Readjusted rates from M. & D. C. Railway to Southern 
points on Baltimore basis, reduction from those points 20c per 
100 lbs., or $72.00 per car. 

(15) To Central Vermont Railway stations from 39% to 
8614¢, net reduction 3c per 100 lbs., or $10.80 per car. 

(16) Effective December 24, 1927, readjustment to New 
York Lighterage and Terminals, including stations Waverly, N. 
J., to South Amboy, N. J., from 27% to 27c, net reduction 4c 
per 100 lbs., or $1.80 per car. 

(17) Effective December 15, 1927, to Erie Railroad destina- 
tions, Weehawkin, N, J., to Hackensack, N. J.; also destinations 
on the Northern Railroad, Homestead, N. J., to Granton Junc- 
tion, N. J., readjusted from 3lc and 36'4c to 28%c, and 
3346e, net reduction range from 8c to 3%c per 100 lbs., or 
$12.00 to $14.00 per car, less carleads, reduction 4%c to 6c per 
100 Ibs. 

(18) To stations on the Chesapeake and Ohio, Springhill, 
W. Va., to Portsmouth, Ohio, carloads 46%c, less carloads 62c. 
Do not have the old class rates but the approximate reduction 
is 25 per cent. 

(19) Effective December 20, 1927, readjustment obtained on 
canned vegetables, L. C. L., to stations in Central Freight As- 
sociation territory indicated by group 60-A to 60-G, which shows 
537 points of destination in the State of Pennsylvania, such as 
Beaver Falls, Brownsville, Butler, Corry, McKeesport, Meade- 
ville, Monongahela and Washington. 

(20) 33 points of destination in the State of Ohio, such as 
Bellaire, Bridgeport, East Liverpool, Martins Ferry and Steu- 
bensville. 

(21) 78 points of destination in the State of New York, such 
as Angela, Brocton, Dundirk, Fredonia, Jamestown, Mayville, 
Silver Creek and Westfield. 

(22) 42 points of destination in State of West Virginia, 
such as Morgantown, Moundsville, Wellsburg and Wheeling. This 
gives a total of 690 points in new territory where the canned 
foods trade can meet competition from other producing points 
and should be enabled to increase their distribution to a con- 
siderable degree. 

Other Commodities—43 other commodities moving between 
the Peninsula and other destinations reductions have been ob- 
tained ranging from ic to 42%c per 100 lbs., carloads reductions 
range from $3.60 to $62.00 per car. 

Miscellaneous—Freight bills audited for Pennsylvania busi- 
ness during this period, 9,753. 

The auditing of freight bills has resulted in the saving of 
over $1,000 during the past year, which we have collected from 
carriers due to errors and paid the claimants. 

Rates quoted, 2,510. 

Rate quotation service oftentimes is the means of saving 
the Peninsula business interests many dollars, for the reason 
that we are equipped to quote rates promptly between any point 
in the country, and enables the seller to make a sale or a pur- 
chase, whereas if they had to wait until this information could 
be obtained from carriers it would result in several days’ delay, 
more particularly to the canned foods industry as well as in- 
bound shipments. 

Claims—Filed for Peninsula shippers and growers claims 
amounting to $27,020.54. Collected and paid to these same ship- 
pers and growers $6,198.23. 

Filing and collecting of claims by the Association relieves 
the claimants and assures them that their interests will be 
properly protected and their claims will be promptly collected. 

Dockets—Checked 183 dockets filed by carriers with Trunk 
Line and other Associations for changes in rates, rules and reg- 
ulations governing the movement of traffic. Our records show 
91 errors or exceptions taken by us on behalf of the Peninsula 
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industries. In most every instance these have been satisfac- 
torily adjusted, thus preventing losses that shippers would have 
otherwise experienced for the reason that they would not have 
known of these changes until they were published in tariffs, 
and then it would be too late to have them corrected. 

Tariffs—Received, checked and placed in our files 2,757 
tariffs or supplements. We fourid 1994 errors affecting our Pe- 
ninsula. A majority of these have been adjusted by correspon- 
dence with carriers, thus assisting them as well as the users of 
transportation from being penalized account of these errors. 

I. C. C. Decisions—Received from the Interstate Commerce 
Commission in State Regulatory Bodies 491 decisions. It is nec- 
essary for us to review these various decisions in order to be 
familiar with principles involved in rate making. Oftentimes 
these are of value in our rate adjustments, and, of course, are 
necessary in handling matters before the regulatory bodies. 

There are many routine services rendered to shippers which 
are of value, and are becoming more so each year. Not only 
the continuous effort to readjust and correct the irregularities, 
but keeping a close check and thus preventing the losses that 
would occur to the Peninsula industries if you did not have such 
a department to look after your respective business interests. 

Conferences—We arranged a conference with the U. S. In- 
tercoastal Conference Committee at New York in reference to 
our protest in advance of rates on canned foods from Peninsula 
to Pacific Coast points. Up to the present time we have not 
been able to get any satisfactory explanation from the steam- 
ship lines. 

We are glad to report that the Dimon Steamship Corpora- 
tion, represented by C. A. Sullivan Co., American Building, Bal- 
timore, Md., established a service between Baltimore and Pacific 
Coast points and named the shippers a 35c rate, which is 15c 
less than the conference lines. This information was commu- 
nicated to your Secretary, who I understand has notified the en- 
tire membership of this service, in order that they may take 
advantage of this rate and encourage the independent line in its 
operation against the conference lines. 

It is practically impossible to measure in dollars and cents 
the savings to your industry during the past year, but we can 
say without contradiction that it has not been less than $10,000, 
and taking into consideration all the service rendered, it would 
perhaps double this amount. 


Mr. W. E. Robinson moved a vote of thanks to Mr. 
Gardner for this splendid work. 


The Treasurer’s Report—Secretary-Treasurer C. 
M. Dashiell made a detailed report of the finances, 
showing the receipts and expenditures, and explained 
each one so that the Convention would understand 
where its money comes from and where it goes. Col- 
lections have been disappointing, and there is quite a 
considerable amount of money owing on dues, and in 
order to pay the Association’s bills and clear the slate, 
he advanced this money ($1,500.00) out of his own 
pocket, and as a result was able to report all bills paid 
up to date. 

Discussion followed as to ways and means of col- 
lecting these back dues and inducing members to live 
up to their obligations. The final outcome of it was that 
if these members realized that the Association needed 
the money, as they need money in their own business, 
they felt sure the members would send their checks 
without further delay. 


The chair next appointed the Resolutions and 
Nominating Committees to report at the final session. 


Secretary Shook was then called from the ante- 
room and his inspection job and asked to make his re- 
port, and he did so as follows: 


SECOND ANNUAL REPORT F. M. SHOOK, 
Field Secretary, Tri-State Packers Association, Dec. 16, 1927. 


HE second year of special work by the Tri-State Packers 

Association is drawing to a close, and this report will con- 

sist primarily of a review of the work accomplished during 
that period. The Executive Committee, in defining the duties of 
the Field Secretary, outlined a program of work which, in the 
main, has been followed with such deviations and additional work 
as have been ordered from time to time by the committee. 
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The AYARS NEW PERFECTION 
PEA AND BEAN FILLER. 


Only filler on the market with slowly revolving hopper. 
Hopper revolves slowly in the opposite direction from 
the way the filling pockets revolve, which insures an 
absolute uniform fill. 

“‘NoCan No Fill” attachment that works perfectly. Will 
not allow any peas or beans to go on floor if can should 
fail to be put in runway. 

Fills smaller grades of sweets of strictly Fancy Quality at 
high speed without any variation whatsoever in the fill. 
We makea special Ten Station, Monel Metal machine, 


heavy type, for large capacity and constant use; especi- 
cally for bean packers. 


Ayars Machine Company 


Salem, New Jersey 


Beet Topper, Beet Grader, Beet Splitter, Beet Quarterer, Beet Peeler, Beet Slicer, Process Clock, 
Tomato Fillers, Tomato Washer, Tomato Trimmer & Scalder, Tomato Corer, Hot Water Ex- 
hauster, Cooker, Rotary Syruper, Corn Shaker, Liquid Plunger Filler, Angle Hanger, Can Steri- 
lizer, Can Cleaner, Friction Clutch. 


Meet Us At The Big Exhibit in Chicago Booths 9 & 10 January 23 to 27, 1928 


Manufacturers of 


NORTHERN GROWN TOMATO SEED 


We are Headquarters and Extensive Grow- 
ers of all varieties of Tomatoes used by the 


CANNING TRADE 


and are always glad to quote prices, either 
for prompt shipment or future delivery, on 


Bonny Best, Chalk’s Jewel, Earliana, 
Favorite, Greater Baltimore, John Baer, 
Matchless, Paragon, Perfection, Red 
Rock, Stone, Success. 


Our Stocks are unsurpassed for Earliness, Uniformity 
and Trueness to Type and are largely used by the 
most critical canners in the trade. 


STOCK PUT UP TO SUIT THE 
CONVENIENCE OF THE CANNER 


WERS OF ALL SEEDS USED a ° 
PICKLING Surplus of Alaska Pea Seed at Attractive Price 


JEROME B. RICE SEED COMPANY 
CAMBRIDGE, N. Y. 
SEE OUR EXHIBIT AT THE CHICAGO CONVENTION 
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Executive Committee Meetings—Meetings have been held 
practically each month. Too much cannot be said of the time 
cheerfully given by the members of the Executive Committee in 
attending these monthly meetings. Very often their attendance 
has meant a real sacrifice, and in many cases a temporary neg- 
lect of their own personal affairs. on 

Statistics—The work of this office in collecting statistics on 
contemplated and actual acreage of the principal canning crops 
in this territory has now reached the point where the data is 
becoming more and more valuable, not only for the current 
year, but for its comparative value with figures procured for 
previous years on the same subject. q 

Reports of Tri-State packs through the office are available 
earlier, and hence are of a great deal more value. Co-operation 
from the industry in making possible these reports has been 
unusually good, and indicates the wide interest our packers have 
in first-hand knowledge of their industry. 

Storage in Transit—This splendid service has not only been 
continued, but through the efforts of the Association sufficient 
use was made of the service by Tri-State packers to encourage 
the carriers to continue the service in the original markets and 
extend it to new markets, until now practically the entire Tri- 
State territory is covered. - 

Weekly Market Reports—The weekly market reports of 
corn and tomato sales were launched May Ist, 1926, and have 
been continued to date with the following results: 

During this time the office has received 1,342 reports of 
1,880 sales of tomatoes, totaling 1,489,121 cases, and 650 reports 
of sales of corn, totaling 991,867 cases. 

Reports of pea sales were begun on February 5th, 1927, 
since which time the office has received 326 reports covering 431 
sales, totaling 218,146 cases. 

In addition to the above mentioned reports of sales, the office 
received during this time 805 reports of no sales. 

In spite of the fact that this service has not received 100 
per cent co-operation from our members, a true picture of mar- 
ket conditions has been before them through this service of the 
Association. 


Federal Warehousing—The Association was active in en- 
couraging the officials in charge of applying the Federal Ware- 
house Act to request the Secretary of Agriculture to include 
canned foods within the scope of the act. Our request was 
granted and several of our canners are enjoying the benefits de- 
rived therefrom. Under the present system of deferred buying 
on the part of distributors some convenient method of storing 
canned foods that was economical and at the same time prop- 
erly protected them from the elements was a prime necessity. 
If canners were to be owners and caretakers of the great quan- 
tity of the goods packed each year and dole them out in small 
lots as required by consumers, then it would appear that the 
vast warehouses heretofore used in storing this product in dis- 
tributing centers would no longer function economically. The 
canner should be able to store his product at point of manufac- 
ture in order to take advantage of markets in any direction from 
his plant, and at the same time be able to place long-time loans 
and — avoid being forced to throw his goods on an unwilling 
market. 


Storing under the Federal Warehouse Act meets the situa- 
tion, as it not only offers the cheapest possible plan to one who 
has proper warehouses of his own, but it also provides an unu- 
sual loan value to his products. 

Freight Rates—-Freight rates like the tariff is entirely a 
local matter. It is up to the Tri-State packers either individu- 
ally or by concerted action to fight out with carriers the constant 
changing classifications and rates. Other industries are from 
time to time obtaining concessions in rates, and with no one on 
guard to protect the packers’ interests it can readily be seen 


that the inequalities which now exist would not only continue, 
but others be added. 


This work requires an expert, and through the support 
members are giving the Tri-State Packers Association his ser- 
vices have been made possible, and every canner in the Tri- 
States is being directly benefited thereby. 


; Mr. Gardner’s report of a year ago showed that reductions 
in freight rates had been secured in 20 instances. Reductions 
from this territory to many Pennsylvania points ran from 
$10.80 to $19.80 per carload. To New York State points from 
$18.00 to $32.40 per carload. To points covered by Central New 
England Railway originating from B., C. & A., B. & E., M. & D. 
C. Railway and B., C. & A. water lines amounted to $18.00 per 
car. To 476 destination points in Central Freight Association 
territory, reaching into Ohio, Pennsylvania, New York and West 
Virginia the reductions amounted to $19.80 per car. To 429 
other destination points in Central Freight Association territory. 
the reduction amounted from $1.80 to $8.00 per car. 
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These two instances alone give over 900 destination points 
in Central Freight Association territory to which our canners 
may ship their products at a saving in rates running from $1.80 
to $19.80 per carload. Reduction in freight rates to Philadelphia 
B. & O. stations from M. & D. C. $32.40 per car. To Philadel- 


_phia, Reading delivery, from M. & D. C., $14.40 per car. 


To Baltimore, Western Maryland stations, reductions from 
$16.20 to $32.40 per car. To Missouri River points and Central 
Freight Association points from Victor Lynn _ transportation 
wharves via Baltimore, in connection with Bay lines, the reduc- 
tions amounted to $54.00 per car. 

It is not at all improbable that freight rate reductions have 
been secured to at least 2,000 points of destination in which our 
products may be sold. 

In addition to the very effective work in connection with 
freight rate reductions, our Traffic Department is helpful in 
auditing freight bills, quoting rates and filing claims with car- 
riers. 

The report of his work for 1927 will be placed before the 
Convention, and will show continued efforts resulting in the sav- 
ing of many thousand dollars in freights, both rail and vessel. 

Standing Committees—The members of our standing com- 
mittees have shown deep interest in the work assigned them, and 
have initiated progressive lines of work. Many have been 
brought to a conclusion. As an illustration the work of our 
committee in petitioning for an increase in the rate of duty on 
imported tomatoes has received nation-wide comment. Other 
committees whose work is of a continuous nature have favored 
the Association with that same high degree of talent that char- 
acterizes their successful efforts in their own business enter- 
prises. 

Local Meetings—The plan of having small local meetings 
where matters of interest to that locality might be discussed 
has been found beneficial and offers the best opportunity for an 
exchange of ideas upon various subjects. 

Labels—Much improvement in labels has been noticed, yet 
we appear to be far short of the possibilities of intelligently la- 
beling our products. Too much thought is given to the selection 
of some fanciful brand name and too little attention given to the 
use of plain descriptive matter on the label, which will guide the 
consumer in making her purchases. It is much easier for the 
consumer to make her selection of the quality desired when the 
labels indicate plainly the quality found in the can than it is for 
her to arrive at a conclusion from any deduction she may be able 
to make from brand names. It is a simple matter for a packer 
to select three names as brands representing standard, extra 
standard and fancy grade. His label salesmen may even re- 
member for two days that Quail brand is a standard quality, 
Pheasant brand extra standard quality and Peacock brand fancy 
quality. It is a safe bet, however, that not one consumer in 
10,000 will ever get the idea, no jobber has time to commit to 
memory a list of brand names indicative of quality, retailers 
are too busy selling goods labeled by quality to bother with ex- 
planations to their customers that Quail brand means standard 
tomatoes and Peacock brand means fancy. The average packer 
may some day find out that this great secret about three birds 
that he has been guarding so carefully is of no interest to any- 
one, and his three beautiful bird labels are fading out on the 
back shelves with other ancient labels, while canned foods intel- 
ligently labeled are being merchandized. 

Study of Blanching and Processing Peas—In visiting pea 
packers it was found that there was a lack of uniformity in both 
blanching and processing. 

The time and temperature used varied quite materially. 
Usually a short blanch at a low temperature was followed by 
a correspondingly short process. ; 

Samples representing the extremes have been secured and 
will be examined at the convention with a view of studying the 
effects of these various methods of blanching and processing. 

Marketing—The need of an intelligent study of marketing 
in order that our sales may show a profit is quite evident. It 
would be idle to contemplate any plan of merchandising by 
which the law of supply and demand would be abrogated. When 
there are only two horses for sale and three men each need a 


horse, no expert salesmanship is needed in order to dispose of 
the two horses. 


Likewise, when our supply of canned foods is less than the 
demand selling is easy. Orders pour in unsolicited. 

When the reverse is true, as is now so- often the case, and 
forcing goods on an unwilling market merely serves to add to 
our financial loss, then we needs must have a more intelligent 
method of merchandising than the present one of setting one 
hard-up canner against another in a mad scramble to uload even 
at a loss in order to obtain some ready money. 


Better credits must be established, better and more economi- 
cal warehousing made available. In fact, if canners are to hold 
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up your The power “Well dressed” pa 
: been repeatedly proved. 


Putting your on thé dealer’s shelves dees 
_ Why not help the.dealer sell your goods by usin labels that 
create a favorable impression. 


“Lets us show you what we mean by attractive labe 


OUR TRADE MARK BUREAL 


No new brand should be adopted without careful 
investigation. 


We operate a Trade Mark Bureau for the paianee 
of our customers. It contains records of over 
$29,000 brand names all bran¢ 
service is free. 


ih) if ‘The United States Printing Company 
Color Headquarte 


BALTIMORE 


VIS CO ‘Used a almost exclusively for filling 


Preserves—Jams—Jellies—etc. 


ues caaeuenae A list of users of the Visco Filling Machine 


CHICAGO, JAN- must convince you that it has the preference 
UARY 23rd to 27th. of preservers. 


Here’s why:— 


—lIt fills cleanly and accurately 

—High speed production with one operator 

—Simple mechanism—just two powerful pis- 
tons and one rotary valve do the work - 

— Quickly adjusted for different size containers 

—Easily cleaned 

—Low cost of operation 

—Small cost of upkeep 

—No troublesome supply reservoir 

—Finely built for precision work 

—Made in three sizes for filling up to gallon 
containers 


Write for catalog. 


| 
The Karl Kiefer Machine Company 

Cincinnati, Ohio | 


LABELS AND FOLDING BOXES 
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their product to be doled out piecemeal during the year, the 
whole fabric of distribution may need to be rewoven. The Tri- 
State Packers Association can well make modern merchandising 
a subject of careful research. 

Quality—In discussing improvement in quality of canned 
foods due credit must be given to the canner’s appreciation of the 
importance of having the good-will of every consumer. By this 
statement I do not mean to infer fancy grade only should be 
packed. Good-will is built up by that uniformity in grade so 
constant that no disappointments are experienced. Whether 
you pack standard, extra standard or fancy quality, your grades 
from year to year should be so nearly uniform that no appre- 
ciable difference can be noted. Some excuse a let-down in their 
grade by saying Nature does not produce raw products of the 
same quality year after year, and therefore their quality cannot 
be uniform. The answer to this argument lies in the fact that 
the successful canners who enjoy a nation-wide distribution do 
succeed in packing a sizable part of their output each year with 
a nice degree of uniformity, despite the vagaries of Nature. 

As a whole, the quality of our pack is improving, more 


study and experimentation is given to varieties, sources of seed, — 


control of diseases and insect pests; in fact, we have gone a 
long way on the road to better canned foods. Evidence of this 
is seen in the many fine samples graded at our past conventions. 

We need only a fair degree of encouragement from other 
interests to make us even more ambitious to improve the qual- 
ity of our products. 

No canner can afford to improve the quality of his pack be- 
yond the ideals of his market. He may, if he has sufficient 
funds, by advertising and other methods of publicity, educate 
his trade to higher ideals, but unless he does this financial dis- 
aster awaits his efforts to pack better than his broker can sell. 

Full standard tomatoes cannot compete in price with off- 
standards. Packers should be frank enough with their brokers 
to advise them of this fact, and stand on the sound basis of 
giving quality commensurate with price. 

Score Sheets—This Association has been interested in better 
methods of grading canned foods, and believes the score sheets 
offer an advance in the right direction. 

By scoring, point by point, credit is given where due, criti- 
cism where needed, and judgment is formed only after weighing 
carefully credits and discredits. Thus, conclusions are based on 
the sum total of merits. 

By this method canned products receive credit for good 
points, and, while too low a score on important factors automati- 
cally place them in the sub-standard class, a deviation in one or 
more factors may be overcome by high scores in the remaining 
factors, thus eliminating snap judgment based on the weak fac- 
tors only. 

Where already used this method has been found to be 
sound. As a measuring rule it favors neither buyer nor seller, 
it minimizes prejudices, it calls for recorded judgment, it pro- 
vides a record of the analyses, it emphasizes the merits and 
points out the weakness of our product, thus showing where 
improvement is needed. It may become the herald of a day 
when grades can be comfined properly to restricted limits. Under 
its use as a measuring stick goods rating 75 to 80 points would 
no longer be expected to compete in price with so-called stand- 
ards rating around 60 points. Its use would hamper the pack- 
ing of neither grade, but would place a pack squarely on its own 
merit, where it would profit rightly on its good quality or suffer 
justly for its poor quality. 

On questions of quality between buyer and seller it offers 
a positive measure of grade which, when applied intelligently 
to sufficient samples, leaves no doubt as to the quality of the lot 
in question. 

It is my belief that experience will justify universal use of 


either the score sheets or some equally advanced method of scor- 
ing canned foods. 


Processing and Cooling Tomatoes—In handling this product 
even more difference in time and temperature used is noted. The 
question is made more complicated by the many different types 


of processing appliances used and the many methods of cooling 
in practice. 


I found No. 10 tomatces processed in agitating cookers 
from 4 minutes up to 20 minutes, and comparatively as much 
latitude in processing other sizes of cans. At four minutes pos- 
sibly the word processed is not correctly used. “Het up” would 
more nearly describe what occurs, and the processing actually 
takes place if at all in the warehouse, where the tomatoes be- 


come more or less sterile during the 12 to 36 hours they are 
stewing in their own heat while air cooling. 


More scientific knowledge is needed to handle tomatoes 
properly than is generally thought. No other product lends it- 


December 26, 1927 


self to such a wide variation in degree of ripeness, solidity of 
fill, time held before being canned, amount of injury in handling 
and in many other factors affecting the time necessary to prop- 
erly process. © 


Whatever method of processing and cooling is used, due 


.consideration to these variable factors must be given. 


A solid packed can is more difficult to process than a light 
pack. Uniform or even temperature is an important factor 
also. Air cooling as a means of processing is an art that can 
be applied successfully only when due consideration is given to 
changes in outdoor temperature. 

Note the contrast between hot and cool weather. If we have 
several days of very hot weather the raw stock is warmed up, 
it reaches the can warmer than ordinary, it leaves the contin- 
uous cooker hotter than usual and has warmer air in which to 
cool off, and consequentty has had a hot time generally and for 
a much longer period, resulting in overprocessing. Verily there 
was a hot time in the old warehouse that night. 

When the weather is cool the contrary is true. The raw 
stock is cool to begin with. It reaches the can cooler than 
usual, it leaves the continuous cooker cooler than ordinary, it 
has cold air in which to cool off, and in fact it has been treated 
coolly all along the line, with consequent under processing. 

he above is cited merely to emphasize the care necessary 
to pack successfully. 

The difficulty is enhanced by our trying to pack a supposedly 
cooked tomato and have it look like a raw one. In this modern 
day of quick transportation and perfect refrigeration we no 
longer look to the can for raw tomatoes. Henceforth our mar- 
ket for canned tomatoes must be in supplying the demand for 
cooked tomatoes. 

So we may give due consideration to this fact, and it may 
be our demand will increase when we aim clearly to pack a 
product which meets the consumer’s ideals and expectations. 
How does the housewife expect to serve canned tomatoes? Not 
raw sliced for a salad. They are cooked tomatoes and will be 
served as such. Then why underprocess to give the raw appear- 
ance at the very great danger of losing heavily from spoilage? 

Improved Raw Stock—Waste and consequent loss suffered 
by Tri-State packers in accepting raw stock below standard is 
much greater than need be. Carefully conducted tests at Col- 
lege Park, Md., the past season showed an average increase in 
yields of 230 No. 2 cans per ton from No. 1 raw stock over the 
yield from No. 2 raw stock graded according to the Federal 
grades for raw tomatoes. 

This offers a splendid opportunity for reducing cost of pack- 
ing and at the same time improving quality of the finished 
product. 

Cost of Raw Material—Tri-State packers are most liberal 
in prices they pay growers for raw products. Figures obtained 
from statistics sent out by the U. S. Bureau of Agricultural 
Economics show that the Tri-State prices to growers represent 
an average annual cost for tomatoes of $1,652,980.00, for corn 
of $871,770.00, and for peas of $141,870.00 above the average 
prices paid by many of our competing canners for a like amount 
of tomatoes, corn and peas. 

Hand-to-Mouth Buying—Many industries are faced with 
this new plan of merchandising, and while it has some merit, it 
is quite evident the consequent readjustment on the part of 
manufacturers has entailed hardships not always equally borne. 

Larger inventories subject the manufacturer to unusual 
risks from market declines to heavy carrying charges, to keener 
competition from competitors similarly situated. In fact, to 
every element conducive to unusual sales pressure, aggravated 
by inertia on the buyers’ part. Here, again, solution of a serious 
difficulty challenges co-operative effort. 

Food Selection—The heavy increases in the use of raw veg- 
etables, which in the past four years has greatly outdistanced 
the increased use of canned vegetables, show plainly that food 
selection is based upon some other factors in addition to cost 
and convenience. 

It is true that canned foods are convenient because they 
are ready prepared for use and the purchaser suffers no loss 
from spoilage, and in most cases the cost of canned foods is 
less per portion than that prepared from the raw vegetables. 
In spite of the factors favoring canned foods, the use of the cor- 
responding foods in the raw stage is increasing at the expense 
of the canned. Therefore, packers cannot too readily realize a 
new problem must needs be solved. 


We are faced with ever-shortening seasons in which raw 
vegetables are not readily procurable, and as these raw vege- 
tables are constantly on sale, we must expect competition from 
them. Meet it we must. Meet it we can only by proper pack- 
ing methods and intelligently labeling our products. 


| 
| 


December 26, 1927 THE CANNING TRADE 19 


"THE HOUSE °F STEGHER. 
“We excel Our Labels 
in‘Designs _ are the Highes est Standard 

of Artistic erit for Commereial Value. 
Ask for our Superior Line for your a Grade. 


Stecher Lithographic ©. 
Rochester, NY. 


a 


McStay Box 


The McStay Lightning Box Sealer, for- 
merly manufactured by the McStay Ma- 
chine Company, Los Angeles, California, 
is now made exclusively by us at our 
Baltimore factory. This machine is made 
for all sizes corrugated and solid fibre 
shipping cases. The high quality of the 
McStay Lightning Box Sealer will be 
maintained by us as when manufactured by 
the original patentees. 


A. K. ROBINS & CO., Inc. 
Lombard and Concord Sts, 
Baltimore, .. Maryland 


We carry a complete stock of Canner’s, Preservers and Bottler’s Machinery. 


THOM. A. SCOTT (FORMER MANAGER OF THE LIQUIDATED Gen. MGR. 
CHISHOLM-SCOTT co. 
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European Corn Borer—Here again there is a constant 
spread in areas affected. The devastating injury of the corn 
borer must needs be seen in order to be appreciated. : 

While, fortunately, the spread has not yet reached our terri- 
tory, constant care must be exercised by the industry that noth- 
ing may be done to bring in the borers. Attention has been 
called to the danger of shipping seed corn in from any of the 
affected areas unless the corn has been shelled and the kernels 
only are brought in. ie wer 

Mexican Bean Beetle—The Association is keeping in close 
touch with State and Federal entomologists regarding the spread 
of this pest. Its danger to our green bean industry cannot be 
overestimated. Organized co-operative effort will be needed to 
meet the situation. 

Japanese Beetle Quarantine—Probably our close proximity 
to this destructive pest renders us careless to its real danger. 

In spite of vigorous efforts on the part of the Federal au- 
thorities and state authorities in affected areas, the infestation 
is spreading and beetles are being found in new localities. _ 

Recently it was proposed to increase the area of quarantine 
south and west into Maryland, and take in many counties in 
which canning is quite largely carried on. ’ 

The Association was represented at the hearing before the 
Federal Horticultural Board and protested against the proposed 
quarantine, with the understanding that Maryland authorities 
had sufficient funds and equipment to cntrol the situation in the 
isolated regions of infestation. : 

As a result of protests made by parties of interest and the 
unquestioned ability of our state authorities to meet the situa- 
tion, the new area of quarantine is quite restricted. : 

Crop Statistics—It has been brought to our attention that 
economics in practice make it probable that procurement and 
distribution of data regarding acreage and production of can- 
ning and truck crops will be discontinued. | 

Feeling a discontinuance of this service would be harmful 
to the best interests of our industry, the Association has en- 
tered a strong protest against same, and has requested a hear- 
ing before final decision is made. ae as 

Better Cultural Methods—This Association is emphasizing 
over and over the necessity of fall plowing and complete turning 
under of crop residue and weeds as a splendid means of com- 
batting many plant diseases and insect pests. : 

Rotation also offers another help along these lines. In the 
case of tomatoes plant bed rotation is as important as field ro- 
tation unless efficient scientific measures are practiced with the 
plant beds that are impractical on account of the cost involved 
in frelds. 


AFTERNOON SESSION 


RESIDENT Nicholson had urged the members to 
be present on time, because Dr. B. F. Bomberger, 
Director of Marketing Bureau of the Del-Mar-Va 

Association, was obliged to take an early train, and 
would have to speak promptly on the hour set. 

Mr. Bomberger was to report on his observations 
of the marketing and distribution of fruit and vege- 
table crops on the Pacific Coast. However, he prefaced 
his remarks by urging the Association through its Leg- 
islative Committee to memorialize Congress to continue 
the crop reporting service, which is now threatened 
with discontinuance. He stressed the importance of 
this regular reliable information, and he wanted all in- 
terested parties to urge its continuance. 

Speaking to his subject and explaining his trip 
along the Pacific Coast, he said there had been a tre- 
mendous development in California on its fruit and 
vegetable crops, and that practically all of these came 
directly into competition with canned foods. They are 
able to lay these fresh vegetables down at the doors of 
the retail grocers in every section of the country, de- 
spite their apparent long distance from Eastern market 
centers, in particular. Where there were arid deserts 
a few years ago they are now producing huge crops of 
ell kinds of fruits and vegetables and citrus fruits, and 
the possibilities seem unlimited. In a trip from Los 
Angeles, for instance, to San Francisco, he told his 
hearers that he passed mile after mile of orchards, 
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vineyards, melon and lettuce fields, etc., and that all 
these crops were produced under severe handicaps, as 
it was necessary to irrigate every acre of them and to 
pay for the water used in such irrigation. More than 
that, the wages paid farm operatives are very much 
higher than those in the East. He said it cost $600 
per car to put this produce in the New York market, as 
against $200 per car from the peninsula, but that they 
were doing it because of their ability to grade and care- 
fully pack so as to deliver high quality products only. 
Their fancy goods brings fancy prices in competition 
with the rest of the country. He gave three basic rea- 
sons for their wonderful growth and success. First, 
sound business principles, as represented in a constant 
working to cut down the unit cost while keeping eter- 
nally after the highest quality. Next, rigid standardi- 
zation. He told his hearers they did not understand 
the word “standardization” when compared with the 
California efforts. The third point is central distribu- 
tion, and thereby a governed distribution so as to avoid 
gluts at all points. 

Dr. Bomberger explained the success of the Vir- 
ginia potato exchange in bringing that business from 
severe loss to a substantial basis. He likewise touched 
upon the recent peach problems in California, which 
had been settled by a combination of growers with the 
canners. 

President Fooks next presented the following reso- 
lution in the matter of storage in transit: , 


STORAGE IN TRANSIT RESOLUTION 


Whereas, the storage in transit privilege accorded 
carload shipments of canned fruits and vegetables 
under Pennsylvania Railroad and Baltimore and Ohio 
Railroad tariffs now in effect permit the members of 
this Association to finance, market and distribute the 
products of their factories in an orderly manner over 
the period covering the last two crop years, and 

Whereas, these tariffs expire and terminate on 
March Ist, 1928, and 

Whereas, experience over the period covering the 
last two crop years has forcibly demonstrated that this 
method of warehousing, financing and the subsequent 
distribution of the great crops of food packed in the 
Tri-State territory is alike helpful and beneficial to the 
farmers, packers, carriers and ultimate consumers. 

Therefore, be it resolved, that the Tri-State Pack- 
ers Association, assembled in convention in Philadel- 
phia this 15th day of December, 1928, respectfully pe- 
tition the Pennsylvania Railroad and the Baltimore and 
Ohio Railroad to establish this storage in transit privi- 
lege as a permanent transportation service. 

Be it further Resolved, that the President and 
Secretary of the Association are hereby authorized and 
directed to forward a copy of this resolution to each 
member of the Vice-Presidents Committee of the 
Trunk Line Association. 

The resolution was unanimously passed. 

President Nicholson said he had made no annual 
address, but he would like all canners in this section to 
review carefully the work reported by Secretary Shook. 
He reminded them that the U. S. Census Bureau will 
give definite information every three months on stocks 
on hand, condition of crops and possibility of pack, a 
service which would have been impossible to the indus- 
try had it not been for Association effort. He said the 
canners were suffering from a serious handicap, first, 
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The Greatness of the 
INDIANA PULPER 


IS ACHIEVED BY MERITS: 
Quality of Finished Product. 
Sturdy Yet Simple Design. 


Gigantic Capacity. 
Its Accessibility for Cleaning. 


All Parts Fully Machine Finished. 


INDIANAPOLIS 
All Bronze 


INDIANA No. 10 FILLER 


Fully Automatic, positives quantity. 
All with No Waste. 
It’s A Wonder for Pulp, Catsup and etc. 


INDIANA No. 10 FILLER 


INDIANA PULPER 


Kook-More Koils 

Copper Steam Jacketed Kettles 
Copper Steam Tilting Kettles 
Improved Brush Finishers 

Ind. Paddle Finishers 

Ind. Chili Sauce Machines 

Ind. No. 10 Fillers 

Ind. Grading Tables 

Ind. Corn Shaker 

Ind. Continuous Pumpkin Wilters 
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zrom a lack of co-operation. If the canners of the Tri- 
States would all belong to the Association and co-op- 
erate with it they would find their position immensely 
improved, and it would cost but a trifling sum, because 


with more members the dues would be proportionately 


reduced. He reminded them that they were getting 
more value for the money expended than they could in- 
dividually secure if they spent ten times the amount of 
heir dues. 

. The Fresh Vegetable Situation—Mr. Albert Rade- 
baugh, now on the staff of the American Can Company, 
reported unofficially on a trip he had made into Mexico 
to study the growing and shipment of fresh vegetables 
from that country and the South generally into our 
markets. He ran rapidly over the figures of the car- 
load shipments, showing that if these shipments were 
canned they would more than equal the canned product 
as now produced by this country and the fresh vege- 
tables sold at a price far in excess of the canned prod- 
ucts. He stressed the point that the reason the fresh 
vegetables are selling so successfully is that the pro- 
duce is carefully selected and only prime stuff shipped. 
For instance, in marketing fresh peas the most they 
have ever shipped has been 60 per cent of the crop, 
while usually it runs from 30 to 35 per cent, because 
every pea is carefully inspected and pods which are not 
well filled out or are not up to a high standard for any 
reason are discarded. > 

For the tomato crop hardly 30 per cent of it is 
ever marketed, and that means a careful selection of 
only the best and the discarding of the rest. _ 

Growers and canners might well weigh this fact, 
that the market for fresh vegetables has been made 
by discarding the culls and not attempting to force 
them on the buyer, even when the canner has a contract 
with them. 

Mr. Radebaugh said that labor is generally un- 
derstood to be cheap in Mexico, but it is not as cheap 
as it looks, because the laborers are slow and work 
only part of the time for which they are paid. 

Federal Warehousing—Mr. William Hermon Hop- 
kins, local government custodian for canned foods 
warehouses at Easton, set up an elaborate demonstra- 
tion of the processes to which a canner must go to make 
a loan on a Federal warehouse receipt from his banker. 
It appears that the custodian is the man who has to do 
most of the work, becausé he is obliged to see that the 
goods are carefully graded and truly represented on the 
receipt and that they are in a warehouse which will 
protect them against the elements. 

Once the warehouse has been established and ac- 
cepted by the Government, the goods graded, stacked 
so that they can be quickly and accurately counted, the 
warehouseman issues a receipt for them and the canner 
may take this to his bank and borrow 70 to 80 per cent 
of the market value of these goods. The cost of such 
storage is lc per case the first month, 114c per case 
the second month, and 2c per case for all time after 
that. 

He likewise explained the ease with which the 
goods are released, it being necessary, of course, to 
take up the note he has signed before the collateral] will 
be released. 


Report of the Scoring—President Nicholson paid 
high tribute to Miss Fisher for the splendid articles she 
has recently been running in Good Housekeeping mag- 
azine. She has shown the real value of canned foods 
and advocated them to the consumer public in their 
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true character. Her articles have been particularly 
pleasing to the industry because they have been lacking 
in the usual inference or hint that something is done 
which the public does not see. Miss Fisher knows can- 
ned foods, appreciates them and has given their readers 
the benefit of their study and experience. 

He called upon Miss Fisher to speak, but Miss 
Fisher merely bowed her thanks to the audience. 

Dr. Blanck said they had had a huge task and that 
they had worked from early morning until late in the 
evening trying to get through. That it was pleasing 
to all of them to note the uniformity with which they 
individually inspected and scored upon each sample. 
The work, he said, was all displayed before them in the 
adjoining room, and he invited the Convention to pass 
upon it. 

Just previous to Dr. Blanck’s remarks the Presi- 
dent had appointed three leading canners, packers of 
tomatoes, corn and peas, to review the cut samples and 
pass their opinion on them; that is, if they would grade 
them from a canner’s point of viey. These canners 
marked on the charts under each can their opinion of 
its grade, so that the Convention had these food ex- 
perts’ valuation and the opinion of canners also. 

With this the session adjourned. 


THE ANNUAL BANQUET 


HE Get-Together Committee, composed of the 

machinery and supply men, canned foods brok- 

ers, etc., annually tender a banquet to the entire 
Tri-State Association, and they did so this year in their 
usual good style. The hall was crowded, possibly 200 
sitting down to the banquet. A special orchestra ren- 
dered popular airs and much appreciated music during 
the actual disposal of the meal. 

Following the ice cream and lighting of cigars, 
Secretary Frank Gorrell was first called upon to speak 
as representing National President Harry L. Cannon, 
a member of the Tri-States, but who was unable to be 
present. Secretary Gorrell declined to try to represent 
a man of Mr. Cannon’s ability. However, he said the 
first speech he ever made before an assemblage of can- 
ners was made before the Tri-States, and he notes that 
a number who then heard him still live and so does he, 
so he thought it might be called square. 

Mr. Gorrell is getting to be quite a speaker, and 
can always be depended on to say things which catch 
the interest and attention of his audience. 

President Nicholson, who acted as toastmaster, 
told some stories that brought the laugh and proved 
himself well able to fill that difficult position. 

Next the toastmaster called upon Mr. Royal F. 
Clark to speak on the subject of Canned Foods Week. 

Mr. Clark gave one of the finest addresses we have 
heard him make on this subject, and we have heard 
him make a good many. He talked straight to the 
point, saying that as a body the canners have merely 
sat around, done nothing and wondered what could be 
wrong. In the first place, he says, we have had an 
overproduction of the kind of canned foods which the 
consumers do not want and which we have tried to 
force down their throats. In the second place, the in- 
dustry as a whole and the individual canners have done 
nothing to tell the consumer the difference between fine 
quality canned foods and—the others. Third, the re- 
tailers have been featuring low-priced canned foods, 
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Southern Can Customers 


Enjoy Incomparable Service 


“By every commonly accepted method of measuring an in- 
tangible thing like Service, YOU EXCELL”, a good cus- 


tomer tells us. 


Our new Building provides space admittedly superior to most Can Manufac- 
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mits us to load cars in anticipation of Canners’ needs and forward immediate- 
ly on receipt of shipping instructions. Such ample loading facilities, when 
coordinated with assured productive capacity, enabled us to establish a record 
during the recent canning season of shipping practically every carload ordered 
the day instructions were received. 
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and that means, of course, low quality. Fourth, new 
competition among the chain stores has become so keen 
that they are out along the old warpath to beat each 
other in prices. That again hurts the consumption of 
canned foods. He said the can manufacturers and the 
supply men generally are just as much interested in 
Canned Foods Week as the canners, or they ought to be. 


He made one bold statement, saying if there is 
anyone in this room thinks he can pack cheap canned 
foods and make money, I’ll give him $5,000 for the re- 
cipe, because, as he added in an aside, he would be able 
to sell it to the next man for $10,000. Today it is not 
possible to make money out of cheap canned foods, and 
it will never be possible again. 

Following Mr. Clark’s remarks, President Nichol- 
son urged the canners to take the subscription blanks 
found at each plate and show their interest in Canned 
Foods Week, to be held next spring, by signing the 
pledge cards at once and turning them in before they 
left the table. He asked Secretary Shook to take up 
these cards while the orchestra played a short piece. 
This was quickly done, and to us the astounding total of 
$1,350 was signed up on these pledge cards in these few 
minutes. This is one of the best showings we have 
ever seen made on an effort of this kind, that is during 
a dinner or other entertainment of this sort, and it 
speaks well for Canned Foods Week and the canners 
who were there. 


Toastmaster Nicholson next called upon Mr. Harry 
C. Faulkner, president of the National Food Brokers’ 
Association, and Mr. Faulkner made a neat and fitting 
reply. He endorsed Mr. Clark’s words, and then 
briefly outlined the services rendered by reputable 
brokers, and asked for a continuance of confidence in 
them and a closer working together of the canners with 
their brokers. He likewise urged the canners to have 
some backbone about their business, saying that auto- 
mobiles are bought on the sellers’ terms, not upon the 
buyer’s. 

The toastmaster next introduced Mr. 8S. M. Rider, 
chairman of the Board of Directors of the Canning Ma- 
chinery and Supplies Association, and here to repre- 
sent President Guelf. 


Mr. Rider urged the canners to show some self-re- 
liance. To take hold of their business as business men 
should, and as he put it, to stand on their own bottoms. 
He likewise stressed the value of packing quality can- 
ned foods, saying that he supplied 144 members of a 
Rotary Club near his home each with a can of peas of 
what he knew to be quality peas. Within two days, he 
told his hearers, he had telephone requests from 70 of 
this 144 asking where they could buy such peas. 


He likewise took occasion to severely condemn and 
severely criticise the too lenient methods of some of the 
supply men and machinery men, and urged them to dis- 
continue this harmful practice in the interest of them- 
selves and the canners as well. He said he had just 
seen one of the machinery firm which had had returned 
to them $185,000 in protested (canners’) notes, and 
this is all wrong, he intimated. 

He reminded his hearers that there would be a 
splendid automobile presented to some canner at the 
Chicago Convention, and that it would be a machine 
any man would be proud to own. He invited them all 
to attend the Chicago Convention the week of January 
23rd to meet their fellow-canners, to see the machinery 
exhibit, and possibly to drive this new automobile home 
as their own. 
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Toastmaster Nicholson next introduced Josiah 
Marvel, vice-president of the American Bar Associa- 
tion ot Wilmington, Del. Mr. Marvel made an address 
which will long be remembered by all fortunate enough 
He first told some elegant stories 
and then launched into a semi-political moment which 
proved him to be an orator, clear thinker and able to 
sense the danger into which our country is rushing. 
Essentially his remarks were an urge to return to a 
full recognition of state’s rights and a quick stop to the 
centralizing of our Government with its bureaucratic 
over-lords. In other words, he preached the pure doc- 
trine now recognized as that of the Governor of Mary- 
land, Albert Ritchie’s, strong plea. 

This was the end of the banquet, and it left all the 
men thinking seriously, and it seemed to us agreeing 
heartily, with Mr. Marvel’s summary of the times. 


FRIDAY MORNING MEETING, DECEMBER 16, 1927 


RIDAY morning’s program was intended to be 
k given over to the crop specialists and their re- 

ports. 

The Tri-State Association is to be congratulated 
upon the splendid corps of crop experts it has working 
to help the canners of this section. The Agricultural 
Colleges of Delaware, Maryland and New Jersey all 
contribute a large quota of their work to the benefit of 
the canners and some of the best men in these institu- 
tions now devote part or all of their time in a search 
for improved growing methods. 

We are going to make a special of these agricul- 
tural matters, so that our readers everywhere will be 
able to get the benefit of the splendid researches which 
have been made and the information reported at this 
meeting. 

Mr. F. W. Geise, professor of truck crops, first 
spoke, followed by Mr. L. M. Goodwin, who devotes his 
entire time to canners’ crops, and Prof. Charles G. 
Woodbury, of the National Canners, likewise spoke. 


Next Prof. W. D. Kemp made a wonderfully inter- 
esting talk on sweet corn propagation, and following 
him Dr. T. B. Symons reported. 

As stated, we have assembled these various papers 
but are going to give them in one issue, probably next 
week, and we want our readers to look out for this, be- 
cause they will want to file it away for frequent refer- 
ence. 

Ex-President Fooks moved a rising vote of thanks 
ae agricultural experts, and it was given with a 
will. 

Help the Statistician—The United States Bureau 
of Census, which is now endeavoring to make the sta- 
tistical reports on canned foods packs of all kinds, has 
been having a great deal of trouble trying to make 
canners reply to their requests. When you know that 
as few as five canners out of the total on the pea pack 
were able to hold up that report two weeks, you may 
possibly realize that the Government is intense in its 
effort for accuracy, and the pea canners will not feel 
kindly towards the five who delayed this information 
for them without good cause. ; 

As a result the Association invited Mr. White, of 
this department in this Bureau of Census, to speak to 
the canners, and Mr. White began by saying that it was 
against the law and a prison offense for any member 
of the Census Bureau to divulge anyone’s personal in- 
formation to anybody. This stringent regulation is 
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Wherever cans are required, 
Heekin cans are preferred. 
We know the can business and 
will advise you as to your re- 
quirements. Write us today 
for complete information and 
prices. 


THE HEEKIN CAN CO. 
New, Sixth and Culvert Sts., 


Cincinnati, Ohio 


Cans and profits go hand in 
Hand with Increased Business 


A business is increased because those with whom 
you are doing business prefer that which you have 
to sell. That is the reason Heekin Cans enjoy a 
greater demand every year. 


Each year Heekin Cans carry more canned fruits 
and vegetables to market than the year before. 
The reason is that packers know Heekin Cans 
keep the product fresh. 


Shipped in reinforced, corrugated boxes—light in 
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carried out with the highest as well as the lowest em- 
ploye in the Census Bureau. For that reason no canner 
need hesitate to give his intimate figures when called 
upon, and can rest assured that as soon as his figures 
are added to the total his card will be burned, not 
simply torn up. Mr. White begged the canners to show 
more interest in this important work, and by helping 
him help themselves. 

Particularly with the tomato statisticcs the re- 
turns have been very slow, and the Bureau is obliged to 
send repeated requests. At the time he spoke practi- 
cally one-third of the tomato canners had not reported, 
and the report cannot come out until they have ap- 
proximately 100 per cent. It is not fair to the other 
canners for some stubborn or careless canners to neg- 
lect sending in their reports, and thus delay the whole. 

Mr. White said that the corn statistics are pretty 
nearly ready, but that they are waiting for five reports, 
two of them from the Tri-State region. Spinach fig- 
ures will be ready as soon as the pack is completed 
everywhere. 

The Bureau was in hopes of having all these sta- 
tistics in the hands of the industry by Christmas. 
That was their design, and they worked towards that 
end, and the only reason they have not succeeded is be- 
cause of the non-compliance of the canners themselves. 
In this day and date there is no excuse for such ig- 
norance, because the man who refuses to furnish the 
Government with these figures is merely standing in 
his own light and striving for darkness instead of 
light. 

Speaking about the proposed compilation of the 
statistics for stocks on hand as of January 1st, Mr. 
White said that they would mail out January 9 blanks 
asking for these figures. You will recall that the fig- 
ures of spot canned foods on hand by canners and by 
jobbers are to be made, and if the parties it interests 
comply promptly, the Government will be able to give 
returns in short order. Mr. White urged hearty co- 
operation on the part of the canners as showing their 
willingness to do their share. 


REPORT OF AUDIT COMMITTEE 


President Nicholson then called upon Mr. F. A. 
Torsch to report as of the Auditing Committee. 

Mr. Torsch reported that they had gone over the 
records and found same ¢orrect and kept in a very pre- 
cise manner, and his report was accepted and filed. 

Mr. Torsch was next called upon to report as 
chairman of the Agricultural Committee, and he made 


‘his report in detail. 


But again we will reserve this to publish in con- 
nection with the agricultural matters above referred 
to, and we hope in next wek’s issue. 


THE RESOLUTIONS 


Mr. N. H. Fooks, chairman of the Resolutions 
Committee, reported. 

Puree in Tomatoes—The Tri-State canners, real- 
izing the importance of packing the highest quality of 
canned foods, determined that the packing of peeled 
tomatoes with tomato juice or puree, made from the 
waste products such as skins and cores, should not be 
permitted in their territory, and laws prohibiting the 
packing of such a product were enacted in the three 
states. It appears, however, that some of the Western 


States are still packing tomatoes with puree made from 
skins and cores. 
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Whereas, we consider this practice against the 
best interests of the foods industry and misleading to 
the consumer, therefore we recommend that the officers 
of this Association be authorized to petition the Fed- 


‘eral Trade Commission to investigate and prohibit the 


sale of canned tomatoes packed with puree from skins 
and cores as an unfair trade practice, and we recom- 
mend further that the officers of this Association take 
up with the propert Government officials, until such 
practice is stopped, the matter of labeling tomatoes 
packed with puree made from cores and skins, so that 
the label shall state, in letters as prominent as the word 
“TOMATOES,” the words “PACKED WITH PUREE 
MADE FROM SKINS AND CORES,” and the percent- 
age of such puree added. 

Thanks—Resolved, that the thanks of the Associ- 
ation be tendered to the Machinery and Supply Men’s 
Association for the delightful dinner and entertain- 
ment. 

Resolved, that the thanks of the Association be 
tendered to Miss Katharine A. Fisher, Mrs. Anna B. 
Scott and Dr. F. C. Blanck, the efficient Scoring Com- 
mittee. 

Whereas, Governor Albert C. Ritchie and the Leg- 
islature of Maryland saw fit to favorably consider the 
request of our Association for an appropriation of $10,- 
000 for canning crops extension work, and did provide 
for same in the state budget, available October 1, 1927; 
be it therefore 

Resolved, that the Tri-State Packers Association, 
in annual session, expresses our deep appreciation to 
Governor Ritchie and the members of the Legislature 
of the State of Maryland for this helpful recognition 
and desire to assist and promote the canning crop in- 
dustry of the state. 

Whereas, the canning industry is deeply interested 
in the development of the horticultural industry of the 
state, especially canning crops, and 

Whereas, there is a great need for room and equip- 
ment for research and teaching; therefore be it 

Resolved, that the Tri-State Packers Association 
reiterates the action taken last year in urging the ap- 
propriation for a suitable horticultural building at the 
University of Maryland to adequately provide for all 
phases of this industry. 

' Resolved, that the thanks of the Association be ex- 
tended to the speakers who so ably assisted in making 
a successful and interesting program. 

Whereas, the Federal Government heretofore has 
pene furnishing statistics of farm and canning crops, 

e it 

Resolved, that it is the sense of this Association 
that the work be continued; and be it further 

Resolved, that the Secretary of this Association be 
authorized to write the Representatives in Congress of 
the Tri-States requesting that they support their con- 
tinuation of this work. 

There was considerable discussion following the 
reading of the first resolution, but it was finally passed 
without a dissenting vote. 


Mr. Francis Silver, of William Silver & Co., Aber- 
deen, Md., made a plea at this point-for more intelli- 
gent labeling, stating that the consuming public is en- 
titled to know what it is buying before it opens the can. 
He outlined a simple method by which the packer could 
tell that he packs more than one grade if he chose, and 
at the same time plainly designate the particular grade 
in the can under question. This is one of the most 


| 

i} 

| 

, 


December 26, 1927 


important matters in our mind that the industry could 
possibly consider. In fact, it has considerations bear- 
ing upon Canned Foods Week that ought to be acted 
upon if that event is to be a benefit instead of a detri- 
ment to the industry. 

At this point President Nicholson thanked the As- 
sociation for the honor it had conferred on him by 
electing him President, and thanked the officers and 
members for their splendid co-operation and begged 
them to lend this same support to the incoming Presi- 
dent. He repeated his high appreciation of the ser- 
vices of the Executive Committee and told the Associa- 
tion they owed them more than a mere vote of thanks. 

He paid his compliments to The Canning Trade, 
and said he voiced the opinion of the officers, directors 
and others in their thanks and appreciation of the ser- 
vices which this journal always willingly and promptly 
renders the Association.. 

The President then called upon the Nominating 
Committee, and Chairman F. A. Torsch, of that com- 
mittee, reported as follows: 


THE ELECTION 


President, Major Earl Withgott, Talbott Packing 
and Preserving Co., Easton, Md. 

Vice-Presidents, George E. Diament, New Jersey ; 
J. Richard Phillips, Maryland; Harvey E. Hall, Dela- 
ware. 

Secretary-Treasurer, C. M. Dashiell. 

Field Secretary, Frank M. Shook. 

Executive Committee—Chairman, E. P. Nichol- 
son; for New Jersey, Lucius Hires, Edmund Shimp, 
Elmer D. Wagner; for Delaware, H. L. Cannon, Isa- 
dore Stephany, George H. Draper, Jr.; for Maryland, 
N. H. Fooks, Ralph O. Dulany, George W. McComas, F. 
Hall Wrightson, F. O. Mitchell, F. A. Torsch. 

It was moved from the floor that: the Secretary be 
empowered to cast a ballot to elect these officers, and it 
was accordingly done. 

President Withgott was called to the chair, and he 
proved himself a man of commanding ability. He 
promised to give the best in him, and urged the hearty 
co-operation of all fellow-members that they might 
bring the Association to the highest possible point of 
efficiency. 


THE GREEN AND WAX BEAN PACKS IN 1927 


HE Department of Commerce announced on De- 
| cember 10 that the total pack of green beans and 


wax beans in the United States in 1927 amounted, © 


on the basis of standard cases of No. 2 cans, to 4,037,- 
303 cases and 639,464 cases, respectively. 

The actual number of cases of green beans packed 
was 3,754,857, comprising 52,171 cases of No. 1 cans 
(48 to the case), 2,861,273 cases of No. 2 cans (124 to 
the case), 145,985 cases of No. 2144 cans (24 to the 
case), 36,225 cases of No. 3 cans (24 to the case), 637,- 
736 cases of No. 10 cans (6 to the case), and 21,467 
cases of cans of other sizes and glass jars (11-0z., 12- 
0z., 15-0z., 16-0z., No. 95, No. 303, No. 5, and glass jars 
of 20-oz. and under). 

The actual number of cases of wax beans packed 
was 610,037, comprising 23,197 cases of No. 1 cans (48 
to the case), 502,126 cases of No. 2 cans (24 to the 
case), 78,377 cases of No. 10 cans (6 to the case), and 
6,337 cans of other sizes and glass jars (12-0z., No. 


303, No. 95, No. 214, No. 5, and glass jars of 20-oz. and 
under). 
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The total number of reports received from estab- 
lishments packing green or wax beans was 317, of 
which 103 showed both gree and wax beans, 204 green 
beans only, and 10 wax beans only. These reports 
represented the packing done in 373 canneries, of 
which 130 packed both green and wax beans, 233 
packed green beans but no wax beans, and 10 packed 
wax beans but no green beans. 

The following table shows the pack of green and 
wax beans, by states, so far as this can be given 
without disclosing the operation of individual estab- 
lishments. The pack as given in this table is reduced 
to standard cases of 24 No. 2 cans. 


GREEN BEANS GREEN BEANS—Continued 
Standard Cases Standard Cases 


Pennsylvania ............... 14,080 
180,062 All other states........... 158,818 
142,887 
Mississippi 105,992 192,823 
71,477 ~All other states............ 120,711 


With regard to the foregoing table, the Census 
Bureau points out that some of the “all other states” 
reported larger packs of beans than certain of the 
states for which it is possible to give separate statis- 
tics. These states, named in the order of their import- 
ance, are, for green beans, South Carolina, Louisiana, 


Iowa, Texas and New Jersey; and for wax beans Colo- 
rado. 


J. H. PYNE NOW WITH WHEELING 


H. PYNE, formerly with the American Can Com- 

pany for a number of years, is now associated 

® with the Wheeling Can Company, Wheeling, W. 
Va., as eastern sanitary can sales representative. 

He has had many years’ experience with sanitary 

cans, and is well-known by the trade in the East. His 


many friends in the canning industry will welcome his 
return to the field. 


| ASSOCIATION MEETING DATES 
Jan. 4-5-6, emma me Canners at Seattle, 
ash. 
5- 6, 1928—Ozark Canners, 
Springfield, Mo. 
23-28, 1928—National Canners, Canning Machin- 
ery & Supplies, National Food 
Brokers, at Hotel Stevens, Chi- 
cago. Exhibit under same roof. 
23-28, 1928—Meeting with National Convention: 
National Preservers Asso.— 
Headquarters Congress Hotel. 
National Pickle Packers—Head- 
quarters Palmer House. 
National Kraut Packers—Head- 
quarters Hotel Stevens. . 
National Wholesale Grocers, 2- 
day session. 
1928—Virginia Canners, at Bedford, Va. 


Jan. Colonial Hotel, 


Jan. 


Jan. 


Feb. 16, 
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Wanted and For Sale. 
This is a page that must be read each week to be appreciated. You are unlikely to be interested every week in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 
For Sale—Machinery TOMATO SEED—John Baer variety of the Professor 
Starr Strain. Prominent experiment station says ‘‘The 
FOR SALE— highest yielding ‘variety in 'this year’s test’. Write for 


1 Burt Adjustable Labeler 

1 No. 10 Burt Labeler 

6 40x 60 Retorts with crates 

159 ft. Roller Conveyor. 

Canning Machinery Exchange, Third & Dillon Sts. 
Baltimore, Md. 


FOR SALE—Cheap. 1 Burt Labeling Machine in 
good condition, adjustable to can up to 4’’ diameter. Price 
$300.00. 

S. Ervin Diehl & Co., 250 N. Third St., Philadelphia, 


Pa. 


Machinery—Wanted 


WANTED—To Purchase one used No. 81 Bliss Auto- 
matic Double Seamer. State price and general condition of 
equipment. 

Address Box A-1533 care of The Canning Trade. 


For Sale—Seed 


FOR SALE—Prince of Wales Seed Peas. Good sample 
and germination. This variety needs no recommendation 
to those familiar with this luscious quality and abundant 
productivity. Write for price and samples. 

W. R. Roach & Co., Grand Rapids, Mich. 


FOR SALE— 
2000 Buehels Northern grown, Rogued and hand 
picked Alaska Seed Pea 
800 Bushels Narrow Grain Seed Corn. 
samples at your request. 
H. M. Crites & Co., Circleville, Ohio. 


Priaes and 


FOR SALE—Indiona Canners Association Indiana- 
Baltimore Tomato Seed that we offer, subject to previous 
sale, at $4.00 per pound C. O. D. or cash with order. This 
is the Seed we have been so successfully growing and im- 
proving for many years under the supervision of Purdue 
University Agricultural Experiment Station, and has attain- 
ed a wonderful reputation. Nothing is spared that will aid 
in raising the high standard of this seed. 

Indiana Canners Association, 
Kenneth N. Rider, 
Secretary, Mathews, Indiana. 


FOR SALE—500 bushels Burpee Stringless Green Pod 
Beans, 1927 crop, Idaho grown, high germination. 
W. E. Robinson & Co., Bel Air, Md. 


prices and samples. 
W. R. Roach Company, Grand Rapids, Michigan 


SEED CORN—Extra Early Country Gentlemen. Mich- 
igan grown and acclimated. Selected by us for a long 
number of years for earliness, quality and yield. Write for 
prices. 


W. R. Roach & Company, Grand Rapids, Michigan 


Wanted—Factory. 


WANTED—To buy equipment fora factory to can 
Tomatoes and Green Beans. Capacity car perday. Must 
be good condition and priced right. What have you to 
offer? 


Address Box A-1529 care of The Canning Trade. 


For Sale—-Factories 


FOR SALE—Or to rent. Factory in Western New 
York equipped to pack Peas, String Beans, Tomatoes and 
Beets. Prices and terms very reasonable. 

Address Box A-1531 care of The Canning Trade. 


FOR SALE—Canning factory, vinegar plant and apple 
barrelling plant all fully equipped. One of the largest, 
most modern equipped and best located plants in the East. 
Located in the heart of the famous apple belt along the 
South Mountains where the soil produces quality as well as 
quantity in vegetables and fruits. Railroad facilities, 
spring water, 1300 volt current available. Plant sold as a 
whole or in units at a sacrifice price if sold before January 
Ist. 


Apply to D. C. Aspers, Aspers, Adams County, Pa. 


FOR SALE—Three going factories adjacent, well locat- 
ed, thoroughly equipped, Central Indiana. Present pro- 
duction tomatoes and pulp, established trade for entire out- 
put. Arrangements for growing of other canning crops can 
be made. Other business interests preclude present owner 
personally directing operations. Will make unusually at- 


tractive proposition on one or all and if desired continue 
holding an interest with experienced party capable of taking 
over production management. Unusual opportunity for 
right party. 

Address Box A-1535 care of The Canning Trade. 
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Miscellancous 


WANTED—Southern California packer of highest 
quality fruit and vegetables is looking for brokers in the 
following markets: Detroit, Mich., Dayton, O., Duluth, 
Minn., Pittsburg, Pa., Charleston, 8. C., Savannah, Ga., 
Richmond, Va., Milwaukee, Wis. 

Address Box A-1534 care of The Canning Trade. 


Positions— Wanted 


POSITION WANTED—As Superintendent - processor by man 
with years of experience, packing tomatoes, snap beans, sweet pcta- 
toes and all kinds of fruits. Can install and operate and a)} hinds 
of canning machinery. Good reference furnished. 

Address Box B-1525 care of The Cannirg Trade 


WANTED—By young married man thorough'y experienced 
superintending the canning of grape fruit. Can build and install 
machinery for same. 

Address Box B-1523 care of The Canning Trade. 


WANTED—Position as manager or processor. A strictly reli- 
able quality packer of peas and full line of vegetables, fruits and 
table condiments in tin and glass. Qualified to make plans for new 
plant or remodeling. Maried man with fami'y and 39 years cf +ge. 
A-1 references as to ability, moral integrity, dependakility and re- 
liability. Available for immediate engagement 

Address Box B-1528 care uf The Canning Trade. 
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SHOULD BE . 
In Every Cannery Office 


“A Complete Course in Canning” 


As an insurance against loss 


GANG 


Published by 
THE CANNING TRADE 
Baltimore, Mad, 
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POSITION WANTED—By married 1uan as manager or superint- 
endent of a plant packing Tomatoes, general line of Fruits and 
Berries, Corn or Peas. Can install, operate and repair modern ma- 
chinery used in such plants. Best references. Available at once. 

Address Box B-1532 care of The Canning Trade. 


POSITION WANTED—Young man pow employed as manager 
of Fruit and Vegetab'e canning plant would like to make charge on 
January Ist. Have been in present position nine years, tut future 
does not offer opportunity for advancement. Will consider any poti- 
tion of responsibility that will offer a good future. 

Address Box B-1530 care of The Canning Trade. 


WANMED—Position as assistant bacteriolcgist. Young man. 
College graduate. Thorough knowledge bacteriology, chemistry. 
Two years experience. 


G. H. Kenndy, 1739 G St., N. W., Washington, D. C. 
Sanitary cans, lithograph- 
ed or plain—for all your 


CANS 
canning needs. 


WHEELING CAN COMPANY, 


Wheeling, West Virginia 


—Since 1913— 
CANNED FOODS BROKERS 


Reference: National Bank of Baltimore 
COMMISSION MERCHANTS 


Howard E. Jones & Co., Inc. 


200-202 E. Lombard St. at Calvert St., Baltimore, Md. 


Climinate causes 
of flats and'sours’ 
G insure sanitary 
cleanliness~~~ 


a” Ask your supply man /or 


Sole Manufacturers, Wyandotte, Mich 


The Key to Quality in Your Cans is in 


SEED PEAS 


grown for you by 
GALLATIN VALLEY SEED COMPANY 


BOZEMAN, MONTANA 


C rs’ 


Varieties Exclusively 
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BLISS 


HIGH SPEED AUTOMATIC 
CAN MAKING MACHINERY 


“Bliss” No. 225 Gang Slitters 


They cut “‘dead-true’’ guaranteed 


The reason these machines are 
standard in practically every can 
shop in the country, is that they 
have made good on every job they 
have been called on to do, and in 
every instance the result was 
‘*“dead-true cuts.”’ 


Their use means economy in 
subsequent operations in can 
making. Over 1200 in operation. 


Builders of the 300 a minute line 


YN 
E. W. BLISS CO. 
Sales Offices { Phiadeiphia, New Haven, Rochester 


CAN PRICES 


1927 Prices 


The American Can Company announces 
the following term contract prices, f.o.b. 
its factories, for standard sizes Sanitary 
Cans for the Central and Eastern parts 


of the United States, effective January 3 
1927. 


American Can Co. 


A Saving In Cost 


amounting to 


$4,587,000.00 


has been returned to Canners who have been 


carrying their fire insurance with 


CANNERS EXCHANGE SUBSCRIBERS 
at 
WARNER INTER-INSURANCE BUREAU 


Canners attending the National Canners 
Convention are cordially invited to visit 


these offices while in Chicago. 


LANSING B. WARNER Incorp. 


155 East Superior Street 
Chicago, Illinois 


If It’s Used In A Cannery, 
Sprague-Sells It! 


Complete Canning Equipment 
for 
Corn Tomatoes Pumpkin Peaches 
Peas Pulp Kraut Cherries 
Beans Green Beans Apples Berries 
And all other Vegetables and Fruits. 


LARGE volume business enables us to 

build for you strictly high grade canning 
equipment which sells at practically the same 
price as just ordinary machines. 


{ Write today for our “new” 
General Catalog A. 


©PRAGUE-SELLS CORPORATION 
500 N. Dearborn St., Chicago, Ill. 
Western Sales Dep’t, Hayward, California. 
Branch Offices 
Baltimore, Md. Columbus, Ohio 
Newark, N. Y. Indianapolis, Ind. 


Springfield, Mo. 
Seattle, Wash. 

Los Angeles, Cal. 
San Francisco, Cal. 
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CANNED FOOD PRICES 


Prices given represent the lowest figure generally quoted for lots of wholesale size, usual terms f. o. b. Baltimore (unless 
otherwise noted) and subject to the customary discount for cash. ****Many canners get higher prices for their goods; some few 
may take less for a personal reason, but these prices represent the general market at this date. 


imore figures corrected by these Brokers: (t) Thos. J. Meehan & Co. (§) A. E. _— & Co. (*) Howard E. Jones & Co. 
ieee How’ York prices contacted by our Special Correspondent. ;In column headed N. Y. indicates f. 0. b. factory. 
Canned Vegetables CANNED VEGETABLES PRICES—Cont’'d CANNED FRUITS—Continued 
Balto. N. Y. Balto. N. Y. 
White Mammoth, No. 24 4.00 Standard, No. 2 80 Pies, Unpeeled, No. 1.10 1.20 
Peeled, No. 2% No. 2% 1.00 1.15 Peeled, No. 3 
4.00 No. 10 3.25 3.75 Peeled, No. 10 4.75 4.90 
Small, No. 2% een eunaior Standard. No. 2 Standards, No. 2, in water............ -90 1.05 

Green Mammoth, No. No No. 3 1.30 1.45 
Small No. 2% No. 3 65 1.70 

Tips, Mam., NO. 1 SUCCOTASH} Extra Stds., No. in Syrup........ 1 139 

Green, Mam., Noo 3-40 3.50 Conn, Green: California, Bartletts, Std.) 2:15 
Small, No. 1 SQ. Std. (Green Gorn, Dried Limas) 2.35 

BAKED BEANS} (Triple) No. 2 (with Tomatoes).. . Standacd, Xo. 10... 

Plain, No. 1 -55 -65 SWEET POTATOESt PINEAPPLE* 

No. 2 Standard, No. 2 .95 Bahama, Sliced, 
No. 3 No. 2% 1.10 1.15 Grated, Extra, | 

In Sauce, 18 oz “90 No. 3 Sliced, Extra side 
No. 2 No. 10 3.75 4.00 Grated, Extra Std., NO. 
Bancy,. NO. 2) Sliced, Extra, NO. 2015 

ingless, Std. Cut Green, No. 21.10 1.15 10, COUNLY Grated, Extra, NO. 2.00 

Std. Who. Gr., No. 2........ 1.25 Crushed, Extra, No. 10............ 7.25 10.00 
Std. Cut Wax, No. 9. 3 Eastern Pie, Water, No. 10.......... 
Std. Cut Wax, No. 1. 1.35 No. B. Porto Rico, NO. 

Limas, Fancy No. 0. RASPBERRIES* 

Std. Green, No. . 1.75 i0 Black, Water, NO. 
Std. White & 1.25 1.40 Count Red, Water, No. 2...... 
Std. White & Green, No. 10...... Black, Syrup, No. 2 

Soaked, No. 2 290 Red, Syrup, No. 2 

Std. No. 10 4.25 Out F. O. B. Co STRAWBERRIESS§ 

reserved, No. 

Baby, No. 2 1.75 1.90 Extra, Preserved, No. 1.30 

12-15, No. 2 1.30 1.25 F. O. B. Co Extra, Preserved, No. 2 ceseue 

10-12, No, 3 1.45 oa No. 10 ¥ Standard, Water, No. 10 

Cut, No. 2 CO : 3.90 FRUITS FOR SALAD* 

‘Whole, No. 10 4.25 4.75 TOMATO PUREEt 3.80 
Sliced, No. 10 4.50 5.00 on. No. 1, Whole Stock............. 50 -60 No. 10s 
No. 10, Whole Stock 3.65 Cann d Fi h 

CARROTSt Std. No. 1, Trimmings... -55 e IS 

St. Sliced, No. 2 90 1.00 No. 10, TrimmingS...cccccccsceesm . 3.40 HERRING ROE* 

Sliced, No. 10 4.00 4.50 Canned Frui ts be Oz. 1.00 1.10 

Std. Diced, No. .90 1.00 n Its IT on. 
Diced, No. 10 4.00 4.75 APPLES*—F. O. B. Factory 

Std. Shoepeg, No. 1.10 1.20 Ma’, No. 3 1 Ib. 

ms 1.20 1.30 No. 10 -25 lb. cases, 4 doz 2.50 
F. O. B. Co 1:10 APRICOTS* (California) OYSTERS* 

Fancy Shoepeg, No. Standard No. 2% 2.50 2.30 Standards, 4 oz 1.40 1.45 

Fancy Shoepeg, No. Choice, No. 2% 2.85 2.75 5 02. 1.50 1.55 

ox. Std. Crushe OZ. 3 
F Co 1.05 1.15 BLACKBERRIESS§ Selects, 6 0z 2:25 2.40 

HOMINY$¢ Standard, No. 2 1.35 1.46 Red yl Tall, No .1 3.50 3.25 

Split No. 3.25 3.60 Preserved 1.65 1.80 = ‘No. 1 

MIXED SLUEBERRIESS Flat, No. % 

Standard, No. 2 95 1.10 A Pink, Tall, No. 1 1.75 1.70 
No. 10 4.40 5.00 Maine, No. 2 2.50 Columbia,’ Flat, NO. 4.75 

Fancy, No. 2 1.05 1.20 No. 10 13.00 11.00 Flat, No. % pa 
No. 10 4.65 5.10 CHERRIES§ Chums, Tall ae 

OKRA AND TOMATOES} Standard, Red, Water, WK Bin 1.40 1.55 Red, Tall 2.65 

Standard, No. 2 1.15 1.30 Extra, Preserved, No. 2 1.80 Dry, NO. Vevscsssssesssssnessecsensnnssesecsesnnnnnes tease 1.70 
No. 10 Red Pitted, No. 10 13.25 ING 1.85 1.75 

our Pitte e SARDINES—Domestlic, per Case 

PEASt California Standard 24s... 2.50 F. O. B. Eastport, Me., ’27 pack 

No, 1 Sieve, No. 2... 260 CHOICE, NO. 14 Oil, Keyless 

No. 3 Sieve, No” Vig GOOSEBERRIES§ Tomato, Carton ..... 
0. B. Co 1:05 . Standard, No. 9 1.10 1.20 % Mustard, Keyless 74.15 

No. 4 Sieve No 3 No. 10 5.50 5.50 75.25 

No. “5 220 California Std.,, No. 2% ¥. Cu. 260 Oval, No. 

No. 4 Sieve’ Choice, No. 2.60 2.10 TUNA’ per Case 

White, No. 3...... 1. ue n, Is. | 

3.50 3.75 Yellow, No. 3 Yellow, %s 7 


.75 
Extra Standard Yellow, No. 3...... Yellow, 1s 1480 
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WEEKLY REVIEW 


Market on a Holiday—-Demand for All Canned Foods 
Heavier Than Counted Upon—Buyers Must 
Come into Market Soon—Help Com- 
plete the Census Figures on 
Canned Foods Packs. 


OLIDAY -Men are so busy sending greetings and 
H good wishes to friends and business acquaint- 

ances that it would be stretching the truth to say 
that there was any market during the past week on 
canned foods. One is told, of course, “Oh, yes, we are 
doing some business,” but you know how you have to 
take it. 


These traders, however, think they see a strong 
indication of good business very shortly after the new 
year sets in. Consumption of canned foods has un- 
doubtedly been much heavier than many expected, and 
as a result stocks are more depleted than was thought 
would be the case this early. In fruits, for instance, it 
would seem the jobbers guessed far wide of the mark, 
and are now out of fruits of many kinds, and they are 
going to find it hard to get some of the most wanted. 
Canners say that their holdings are “all shot to 
pieces,” and it is not, therefore, any effort on their part 
to advance prices—they haven’t the goods to sell, as a 
rule. But there will be heavy buying of fruits just as 
soon as the buyers have been able to return to the head 
“boss” favorable inventory sheets. They all see this, 
and are looking where they may expect to find the 
goods. 


The same thing is largely true of vegetables: 
stocks on hand are very much lighter than was ex- 
pected, and new goods will be needed promptly to keep 
demand supplied. In this the canners may see their re- 
ward for having improved the quality. There is now 
no question about it: quality canned foods will be taken 
in a steady stream, continually increasing in volume, 
whereas poor quality canned foods cannot now be 
moved by any means. The answer will come from the 
discouraged that the jobbers continue to buy the lowest 
priced goods, and so they do; but as more and more 
retailers learn the secret of canned foods demand they 


are asking for more and more of the better grades, be- 
cause a few cents per dozen means nothing to the well 
satisfied and continuous stream of good customers. 
The chain store has made the corner retailer brush up 
and adopt new methods, and they are fighting hard for 
their share of the trade. Good, dependable goods, they 
know, is the one thing which will win and hold trade. 
So you may expect this demand to grow, and the can- 
ners must prepare to answer it in proper manner. It 
will never again pay any canner to pack poor quality 
canned foods, for the world has learned that there are 
good goods, and it demands them and will have none 
of the poor stuff. The crop of “sucker” buyers has 
played out, and that goes for distributors, retailers 
= eae Many brokers would do well to learn 
is fact. 


HE MARKET—There were just about a half- 

dozen price changes recorded in the canned foods 

market this week, and they are trivial. One or 
two reductions, but mostly advances, and, as we have 
intimated, there has been little or no trading. The 
buyers are feeling out the market for early ship- 
ments, and they find the canners as a whole standing 
firm for full prices, and mainly for prices above present 
figures. The outlook is strong. 


We are pressed for room this week, and we believe 
that it would be better to devote our energies towards 
trying to help the Bureau of Census collect the statis- 
tics on some of the staple articles than to go further 
with these market considerations. They are not meet- 
ing with the support from the canners that they de- 
serve. These Government figures will prove to be of 
dollars and cents value to every canner in the business 
once he learns how this will come about. But it is a 
hard task getting him to believe this. He sees it in 
other industries, but for some reason or other imag- 
ines that it will not be the case with canned foods. 
Well, it will be, and more influential than with many 
others. This industry needs the clarifying sunlight of 
truth more than many another industry, and these fig- 
ures will give that truth. If the Government is helped 
the Government will soon be able to definitely tell you 
just what the consuming ability of the people is, and 
will be, in other words just how many goods should be 
packed to meet the normal demand. The careful count- 
ing of just how many goods were packed this season is 
necessary to thatend. Help them make this count, and 
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help them at once. We give you in this issue an out- 
line of what they are doing, and it is to make room for 
that outline that we stop here with this Review. 


Merry Christmas to you, one and all. 


NEW YORK MARKET 


By “New York Stater,” 
Special Correspondent “The Canning Trade.” 


THE CANNING TRADE 


Market Quiet but Steady—Expect High Prices on To- 
matoes—Corn Stronger—Peas Firm—Some 
Concessions in Fruits—Asparagus 
Easy—Salmon Stagnant. 


New York, December 22, 1927. 


TEADY—With Christmas but a couple of days off, 
S there has been an appreciable slackening in spot 
canned foods activity. The price basis, however, 
has held generally steady. Grocery distributors are 
centering their activities on last-minute business in 
Christmas specialties, such as dried fruits, nuts, plum 
puddings, beverages, etc., and staple lines are relegated 
to the background for the time being. Some improve- 
ment has been noted in the tomato situation, with corn 
also a little stiffer, and peas showing a better under- 
tone. 

Tomatoes—A clean-up of weaker holdings has ma- 
terialized and the trade is generally expecting a higher 
market after the turn of the year. It is believed in 
local trade circles that there will be a good buying 
movement on foot even before the annual convention 
of the canners brings buyers and sellers together. 
Brokers are busily engaged in “lining up” blocks of to- 
matoes for shipment after the turn of the year. Thus 
far, there has been no real improvement in prices, aside 
from a 214 cent mark-up on 2s, although it is noticeable 
that the number of sellers at the inside price is dimin- 
ishing daily. Current quotations range: 1s, 45 to 50c; 
2s, 7214 to 75c; 3s, $1.1214 to $1.15; 10s, $3.45 to $3.75 
per dozen, all f. 0. b. cannery Indiana canners are quot- 
ing prompt shipment tomatoes at 85 to 90s, with 3s 
bringing $1.25 to $1.30 at canneries. With this differ- 
ential in favor of eastern packs, it is believed that a 
good deal of midwestern buying will come east during 
the next month or so. 


 Corn—After hitting the toboggan during the early 
part of the month, the market for standard corn has 
taken a sudden brace. This is atributed in trade circles 
to sizable buying on the part of a few of the larger 
chains and wholesale grocery houses in the East. 
Standard crushed at $1.00 is no more, with $1.05 to 
$1.10 representing sellers’ ideas at the moment on 
Southern packs. It is understood here that some West- 
ern pack can still be bought at $1.00 cannery, but the 
difference in freight rates does not make this an attrac- 
tive purchase against the Southern market of $1.05. 
Fancy corn prices continue well maintained, with can- 
nery holdings small and packers’ price views strong. 
Peas—While the market tone is a bit stronger, no 
actual price changes have materialized. Current prices, 
both on Eastern and Wisconsin standards, range $1.05 
to $1.10 per dozen at the canneries. On fancy selections 
prices show little deviation from the opening price 
basis. 
California Fruits—With canners showing a dispo- 
sition to make concessions on peaches and apricots, job- 
bers are holding off, under the opinion that prices next 
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month will at least be as favorable from the buyer’s 
standpoint. Cherries seem to have joined the ranks 
of the weak items, with sellers reported offering 5 to 10 
cents per dozen off on standardand choice Royal Annes 
of California pack. 

Asparagus Easy—Reports of weakness in Cali- 
fornia asparagus, which have been circulated in local 
trade circles, are borne out by the latest issue of “Cal- 
ifornia Fruit News,” which says: “Asparagus is begin- 
ning to show a little easiness in some of the lines that 
are unsold, as the season in this is approaching more 
nearly to new pack than in fruit lines. While there is 
some carry-over in asparagus, the percentage of last 
year, so far as guesses go, is small, and outside of a few 
items in this list that are not so popular as they might 
be, there is probably not much reason for anxiety in 
the clean-up. Some lines in asparagus are well sold up 
and the list is beginning to show a few blanks. The 
most heavily sold lines of asparagus seem to have been 
the cheap items, like small, tiny, and ungraded.” 

Salmon—The market has failed to show any re- 
covery, and it is not reported difficult to buy pinks at 
$1.70 coast, against the recently prevailing price of 
$1.75 and the $2.00 market which canners had been 
talking for the spring months. Buyers show no dispo- 
sition to rush into the market at the $1.70 level. Other 
grades are likewise dull at the moment. 

Spinach—This article appears to be the one item 
showing much activity at the present time. With the 
California market practically mare of spot stocks, buy- 
ers have been coming into the market for Southern 
packs to round out their assortments. This has made 
for a firm market, with canners quoting as follows: 2s, 
$1.00; 3s, $1.45 to $1.50; 10s, $4.50, all f. 0. b. cannery. 
California 21s are available in a small way at $1.55, 
f. o. b. coast cannery, with other sizes unobtainable. 
Spring pack spinach, for shipment late January early 
February, is quoted out by California canners at $1.00 
for 1s, $1.20 for 2s, $1.40 for 214s, and $4.75 for 10s, all 
f. o. b. canneries. 

Sardines—Jobbers have not been devoting much 
attention to sardines during recent weeks, and the 
market is dull on both Maine and California packs. The 
former are strongly held, under light offerings, with 
some stocks of low quality tending to weaken the Cali- 
fornia market. 

Stringless Beans—Good buying of standard cut 
stringless beans has strengthened the market position. 
There has been some accumulation at $1.05 to $1.10 per 
dozen at canneries, with the latter quotation now the 


‘lowest one heard, and most sellers holding at a low of 


$1.15 per dozen at canneries. Chain stores have popu- 
larized this item at two cans for a quarter retail on 
good standard quality packs, with occasional sales down 
to 12, or even 10 cents, per can. Jobbers report con- 
siderable difficulty in locating stocks of No. 10 string- 
less beans, and the market is strong at cannery, with 
$6.00 asked by most packers and scattered offerings 
being made at $5.75 per dozen by packers with smal! 
surplus stocks they want to clear out. 


THE BOOK YOU NEED !! 


“A Complete Course in Canning.” 
5th Edition 386 Pages Price $10.00. 
Published by THE CANNING TRADE. 


CHICAGO MARKET 


By “Wrangler,” 
Special Correspondent “The Canning Trade.” 


THE CANNING TRADE 


Holiday Spirit Will Prevail for Two Weeks—This Is 
Also the Inventory Season—Last Communi- 
cation from Rambler for 1927—Death 
of James W. McCall. 


Chicago, December 22, 1927. 


ENERALITIES—As Christmas Day comes on 

Sunday this year, the day will be celebrated by 

some on Saturday and by others on Monday, and 
we will inclusive of New Year’s Day, which also comes 
on Sunday, have two weeks in which the holiday spirit 
will prevail. Please note that I do not say “spirits,” 
because that period and method of celebrating is just a 
memory or reminiscence, very much to the advantage 
of the industrial condition of this country, although 
somewhat restrictive and possibly depressing to the 
social celebration of the holiday season. 


This is also the inventory season, with most whole- 
sale grocers, and they will get through with it quickly, 
as business for the last two weeks of the year is always 
quiet with the wholesalers, and wholesalers are likely 
this year to “take stock” quickly, as they are all antici- 
pating good business for 1928 from the very beginning 
throughout, for it is well known that stocks, especi- 
ally of canned foods, are very low with retailers as well 
as with wholesalers. 


I do not hear rumors of many changes among the 
wholesale grocers of Chicago or of the brokers. A few 
brokers’ salesmen are looking around for connections, 
but they are of the class which is of small earning ca- 
pacity and which is in the habit of changing connec- 
tions frequently. The good earners and hard workers, 
who use their heads as well as their heels in their bus- 
iness, do not usually have to look for connections, as 
they generally have more places offered to them than 
they can accept. 


This is my last communication to this paper for 
the year 1927, and registers quite a long connection 
with The Canning Trade as its Chicago Correspondent. 
The connection has, I think, lasted about 25 years, and 
it has been pleasant, for the editor of this paper is my 
good friend and treats me just as if I was an associate 
editor or an older brother. The connection is not of 
a very profitable nature, and I could possibly make 
more dollars by devoting the time to some other kind of 
work. 

However, I would not have near as much fun, and 
could not be as useful to my friends or to the great can- 
ning industry, of which I love to think I am a part. 

The fact is that trade papers in the United States 
are not profitable and cannot afford to pay well for cor- 
responding service, for the dealers and manufacturers 
do not appreciate the value of trade papers as they 
should, and do not patronize them liberally, or pay well 
for the service they render to the various industries. 
Trade papers do more work for their clientele, that 
they do not get paid for, than people conceive of, and 
Ido not know of more than a very few that seem to be 
on a good profit-earning basis. This is especially the 
case in the food lines. 

I want in this communication to express my thanks 
to the editor and manager of The Canning Trade for 
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the kindness and courtesy with which I have been 
treated as its correspondent, and my thanks to those 
who read this column or page in this paper for their 
patience and forbearance with my failure to interest 
them as I should, and to promise them better service 


' during 1928. I wish The Canning Trade and all who 


are connected with it as its creators or readers a Merry 
Christmas and a Happy and Prosperous New Year. 


Canned Corn—The market stands at $1.05 for 
standard, $1.10 for extra standard and $1.20 for fancy 
(Country Gentleman), while fancy Evergreen is held 
at $1.30 and fancy Crosby or Yellow Bantam at prices 
ranging from $1.35 to $1.50, all f. o. b. canneries where 
packed. The demand is at a standstill as to quantity 
purchases and will be until the turn into 1928. 

Canned Peas—Standard peas, f. 0. b. canneries, are 
very scarce and are held at firm prices based on $1.15 
f. o. b. canneries for extra standard 3s Alaskas peas. 
Prices for other grades and sizes are nominal. 


Canned Tomatoes—Sales have been made the past 
week for quite a few carloads of 2s standard tomatoes 
to come from Virginia and Maryland, at 7214c per doz., 
f. o. b. canneries, but brokers now report that the East- 
ern canners are generally asking 75c per dozen, and 
seem to feel that they will be able to get even more after 
the first of the year. 

Western canners are not meeting the market as 
described and are holding their goods for a better price 
than is now obtainable. 


Canned Pumpkin—This article has sold well this 
season and stocks are not large in canners’ hands. 
Prices for No. 10 size are from $3.25 to $3.50, and on 
No. 3 size from $1.05 to $1.10 for extra standard grade, 
f. o. b. canneries, with offerings rather limited. 


News Items—I was shocked and grieved to learn 
of the death of James W. McCall, president of The Gib- 
son Canning Company, of Gibson City, Ill., the past 
week. His death was untimely, as he was only 55 years 
of age, and one of the ablest canners in the United 
States. He had been in the canning business practi- 
cally all his life, and had built up the busine ss of The 
Gibson Canning Company until it is recognized as one 
of the “Big Five” corn canners of the world. He was 
a most enterprising manufacturer, and though he 
would pack for private labels, he was a strong believer 
in the canner devoting his efforts to the introduction of 
his own labels as essential to permanence and upbuild- 
ing. He had been an officer and active committeman 
in several canners’ associations, and his judgment was 
highly valued by members of the industry. His death, 
though he had not been in good health for some time, 
was so unexpected that many of his friends in Chicago 
and elsewhere did not learn of the sad event until too 
late to attend his funeral. Jim McCall, as his friends 
loved to call him, was a great big, good-humored, good- 
hearted man, and those who had the privilege of know- 
ing him loved him as a brother. 


50 Years of Service to Canners 


Thos. J. Meehan & Co. 


( Thos. L. North ) 
11 W. Redwood Street, Baltimore Md. 
BROKERS and COMMISSION MERCHANTS 
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THE OZARK MARKET 


By OZARKO 
Special Correspondent ‘‘The Canning Trade.” 


Selling Very Quiet—Canners Not Interested at Less 
Than 80c—Jobbers Stocks All Known to Be 
Light—Few Tomatoes in the Ozarks. 

Hoping for Low Prices on 
Cans. 


Springfield, Mo., December 22, 1927. 


EATHER—Unusual cold weather for this period 
W in the year continues to prevail throughout the 

Ozarks. Canners and growers alike are hoping 
that this indicates an early and favorable spring 
season. 

Sales—Business in the selling of canned tomatoes 
has been very limited since our last report. Canners 
are showing no disposition to force sales, and on the 
other hand the jobbing grocers appear to be waiting 
until after the inventory period before making further 
purchases. This seems to suit the canners holding spot 
tomatoes, as they seem to have every confidence that 
with the increased demand market prices are sure to 
advance. 


Tomato Prices—Most canners state that they are 
not interested in confirming any orders on a lower basis 
than 2s standards 80c. There are some canners who 
claim they will not market any of their holdings until 
it is possible to sell on basis 2s standards 85c. The 
class of canners in the Ozarks holding spot tomatoes at 
this time have their financial affairs in good shape and 
can carry their holdings indefinitely, if necessary, to 
realize a reasonable margin of profit. It might be pos- 
sible to find a few canners holding just one or two 
cars of 2s standard tomatoes who are in need of ready 
cash, and they might confirm this size for shipment 
under factory labels at 75c factory points, provided sale 
is made for December shipment. We quote the range 
of prices on spot tomatoes in both Missouri and Ar- 
kansas as follows: 1s standard, 10 0z., 47!4c to 5214¢; 
1s tall, 15 oz., if obtaianable, 67!4c; 2s standards, 75c, 
80c, 85c; 2148 standards, if obtainable, 6714c; 2s stand- 
ards, 75c, 80c, 85c; 214s standards, if obtainable, $1.10; 
3s standards, very limited, $1.25; 10s standards, very 
limited, $3.75 to $4.00. These prices are for prompt or 
December shipment. Canners are declining to name 
any firm prices for delayed shipment. 


Jobbers’ Stocks—Tomato canners holding spot to- 
matoes are well aware of the fact that many jobbing 
grocers are carrying extremely small supply of canned 
tomatoes. This class of jobbers are bound to come into 
the market for additional supply, and more than likely 
after inventory period. Anything like a healthy de- 
mand will result in firmer market conditions and higher 
prices. Buyers generally do not seem to realize the 
small pack of tomatoes put up in most districts this 
year, nor do they apparently realize that for three sea- 
sons in succession they have been buying canned to- 
matoes at prices that showed the canners a loss instead 
of a profit. We are wondering if these buyers expect 
this condition to continue indefinitely. It is a fact well 
known that the big consumption of canned tomatoes is 
during the winter and spring months, and without 
question of doubt the supply in first hands will be very 


limited a few months from now, and prices very much 
higher. 
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Canners’ Holdings—It is an indisputable fact that 
tomato canners of the Ozark packing district are hold- 
ing, unsold at this date, considerably less than half the 
number of cars that were being held in this district at 
this period in last year. Reliable reports from the Tri- 
States district shows light holdings of tomatoes, with 
some advance in prices already effective, and a further 
advance in prices almost assured before the end of De- 
cember. Indiana canners put up a small pack of toma- 
toes and their holdings today are quite limited, when 
we consider their advantage in the matter of distribu- 
tion, on account of their location, and the fact that In- 
diana canners are strong financially. 

We cannot conceive why any buyers could reason- 
ably expect the present low prices on canned tomatoes 
to continue in effect, but on the other hand there are 
many good reasons to expect considerable advance in 
prices. Most buyers seem to be “asleep at the post,” 
and may not wake up until the low market prices have 
“gone glimmering.” 

Consumption—From all directions we have reliable 
advices that canned tomatoes are selling freely at pop- 
ular prices, and going into consumption rapidly. The 
wage earners, we all know, are large consumers of can- 
ned tomatoes; it is an exception when an order is 
placed for groceries that canned tomatoes are not in- 
cluded. 

Can Prices—We are told that the present price on 
tin plate, if continued in effect, will result in slightly 
lower prices for packers’ cans for the coming season. 
Canners generally seem to be of the opinion that prices 
on packers’ cans are too high, yet they are unable to 
offer any good reason for thinking so. 

Freight Rate—We understand the railroad lines 
operating throughout the Ozark packing district will 
place in effect early in February an advance in the 
freight rate on packers’ cans. Canners claim this will 
work an additional hardship on them should this ad- 
vance in freight rates become effective. Efforts are 
being made through the proper channels to prevent 
this advance in freight rates on packers’ cans, but the 
result will not be known for some weeks, at least. 

Tomato Statistics—Tomato canners are anxiously 
awaiting a final report from the Bureau of Census, U. 
S. Department of Commerce, giving out the total pack 
of canned tomatoes in the United States this year. 
Canners claim that the buyers cannot be made to be- 
lieve the season’s pack of tomatoes is a short one, and 
these canners think when the statistics have been 


_ finally issued it will have a material effect in firming up 


prices, and will also stimulate buying. 


NORTHWESTERN MARKET 


By ‘‘Northwestern’’ 
Special Correspondent ‘The Canning Trade.”’ 


Slow, Quiet Trading—Good Business Expected—Some 
Packs Light—Surplus Very Small—Apple 
Pack Far Below Expectations— 

Obliged to Pro Rate. 

ARKET QUIET—The spot Northwest canned 

foods market has during the recent weeks settled 

down to slow, quiet trading. There is a mini- 

mum of trading at primary points, and the market re- 

mains featureless so far as extreme buying is con- 
cerned. 

At this season of the year canners are bending 

their energies toward making shipments of goods pre- 
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viously sold, and buyers are concerned with the re- 
ceiving of these deliveries and the financing of them. 
Here and there a jobber who previously underesti- 
mated his requirements will come into the market, and 


this class of business constitutes the bulk of the trading. 


at the moment. Considering that the majority of job- 
bers throughout this country and the United Kingdom 
purchased very conservatively during buying season 
last summer, it is predicted that considerable activity 
will develop soon after the turn of the year, when 
actual inventories will more forcibly bring to the mind 
of buyers the necessity for covering on various items. 

The market remains strong on Northwestern can- 
ned foods, due to light stocks prevailing on most com- 
modities. Due to light trading, canners have been un- 
able to develop a higher price level except in a few in- 
stances. Because of the light pack of pears and conse- 
quent short stocks, the market advanced considerably 
since packing season and the entire surplus in canners’ 
hands at this writing is extremely low. The majority 
of packers delivered short on choice grade and there is 
very little, if any, surplus of fancy grade. There re- 
main a few scattered lots of seconds and standards, but 
in no appreciable quantity. 

During recent weeks there has been some activity 
from the United Kingdom on loganberries, and it is 
predicted on the other side that there will be renewed 
interest soon after the turn of the year, and probably 
on a higher price level than now exists. 


Canners thrughout the Northwest are finishing 
their operations on apples, and due to the extremely 
short crop, with a consequent heavy demand from the 
fresh markets, the pack-is far below expectations. With 
one or two exceptions, canners will be compelled to pro 
rate to a great extent on existing business. Canners 
realized considerably in advance of apple packing that 
the crop was short and sold conservatively as a conse- 
quence. However, when the crop was harvested it fell 
materially below their worst expectations, with serious 
pro rata deliveries as a result. These canners made a 
determined effort to secure tonnage for canning, and a 
great many of them lost money on their apple canning 
operations this year. The writer would hesitate to 
state the average Northwest delivery, but figures as 
low as 35 per cent have been heard, with 70 per cent as 
being about the highest. It is believed that a delivery 
of 50 per cent to 60 per cent will be considered good in 
view of the extreme circumstances. 


There remain small lots of Royal Anne cherries in 
canner’s hands with no particular demand, but because 
of the small quantities there seems no tendency toward 
market weakness. 


The prune pack was light and the fancy grade, 
both No. 214 and No. 10s, is practically out of first 
hands. There is now a considerable demand for choice 
grades, and, in view of the small stocks, it is probable 
that they will all be cleaned up shortly after the first 
of the year. The same condition applies to No. 10 
water prunes. 


Reports from distributing centers indicate that 
there is liable to be a serious shortage of a great many 
varieties of canned fruit before another packing sea- 
son for two reasons: First, due to the short purchases 
by jobbers; second, due to their misjudging the con- 
suming movement in various localities. Generally 
speaking, we now face a seller’s market rather than a 
buyer’s market, although buyers are endeavoring to 
discount the talk of prospective shortages. 
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CALIFORNIA MARKET 


By “Berkeley,” 
Special Correspondent “The Canning Trade.” 


Market Quiet—Buyers Underestimated Their Require- 
ments or the Demand and Have Used Up Their — 
Allotments—As Stocks Are Getting 
Low on Principal Items, This 
Is Causing Worry. 
San Francisco, December 22, 1927. 


HE MARKET —\The California canned foods mar- 

ket is rather quiet just now, and no real activity 

is expected until after the first of the year, when 
buying is expected to become quite brisk again. Con- 
sumption throughout the entire country has been rath- 
er above expectations in recent months, with the result 
that some buyers have been back in the market again 
a little sooner than they expected. Early in the season 
some of the large Eastern buyers, including grocery 
chain houses, placed orders intended to cover require- 
ments until the end of the year, reserving the privilege 
to have shipments go forward as the goods were 
needed. Several of these drew on everything in their 
contracts in November, and have since been compelled 
to place new orders, and at higher prices in some in- 
stances. Stocks are understood to be getting low in 
some of the principal distributing points, and as soon 
as inventories are over there will doubtless be consid- 
erable activity noted again. California packers have 
fair-sized stocks of peaches to offer, but some of the 
other lines are in rather limited supply. Prices are 
quite firm, excepting that here and there concessions 
are made to clean out odd lots. Some sales of choice 
and standard apricots have been made at a little less 
than regular prices, and the same is true of the higher 
grade of cling peaches. Pears are being firmly held, 
and the same is true in regard to Hawaiian pineapple. 

Spinach—The packing of spinach is under way in - 
the few places in California where a winter pack is 
made, but the output will be rather limited. This pack 
has already been disposed of at prices ranging slight- 
ly higher than those prevailing for spinach of March 
and April delivery, although the quality is probably not 
quite as high. For December delivery canners have 
been receiving prices about as follows: No. 1s, $1; No. 
2s, $1.20; No. 214s, $1.45; and No. 10s, $4.85. Prices 
on spinach for March or April delivery are quoted by 
some canners at 95c for No. 1s;$1.10 for No. 2s; $1.30 
for No. 214s, and $4.35 for No. 10s. Weather condi- 
tions have been ideal of late for farming operations, 
and an increased acreage will be devoted to spinach 
next spring, according to present plans. 

Peas—tThe planting of peas is under way in sev- 
eral of the pea-growing districts around San Fran- 
cisco Bay, growers having taken advantage of the good 
weather to get their crops in early. Most of the peas 
grown here are now shipped in the fresh form, can- 
ning being confined to one or two concerns. Last sea- 
son’s pack has been closely cleaned up. 

Salmon—Salmon canners with - headquarters at 
San Francisco are showing much interest in the an- 
nouncement from Washington to the effect that sharp 
restrictions on salmon fishing operations in Alaskan 
waters will be in force next year. Unofficial state- 
ments on the new regulations say that the marked re- 
duction in the salmon catch in 1927 has made it neces- 
sary to take additional steps for the conservation of 
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the fisheries industry. The canned pack for the year 
was about 46 per cent less than that of 1926, and was 
about 19 per cent less than the average pack for the 
last five years. The new regulations will greatly re- 
duce the area in which the fish may be caught in 1928. 

The tuna fishing season has lasted rather later 
than usual in southern waters, and some splendid 
catches of fine quality blue fin fish were landed at San 
Pedro early in December. Some of the best catches of 
late have been received from Mexican waters. White 
meat tuna is in very limited supply, canners having 
been able to fill but a small part of their orders. 

The California Canning Peach Growers put up a 
limited pack of peaches last year, and in his annual re- 
port at the recent gathering in San Francisco Mana- 
ger A. D. Poggetto announced that this reached 324,883 
cases, of which about 70 per cent had already been dis- 
posed of. He also stated that from what he could learn 
other packers had disposed of their output in about 
the same proportion. In his annual report Manager 
Poggetto declared that the sliding scale arrangement 
with canners in 1927 had proved a failure, and rec- 
ommended that a different selling arrangement be 
followed in 1928. The past year, he declared, had 
proved the least profitable to growers since 1915. 

The California Co-operative Producers, a newly 
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formed organization, has taken over the cannery of the 
Smith-Frank Packing Co., at Sacramento, Cal., on a 
lease arrangement, and will operate this next season. 
D. L. Smith, head of the Smith-Frank organization, 
—_ joined the new concern, which will operate the 
plant. 

Fred L.Castle, with the G. W. Hume Company, San 
Francisco, has returned from an extended tour of the 
country in the interests of this canning concern. 

The Eugene M. O’Neill organization, San Francis- 
co, is meeting with splendid success in handling the 
products of the Georgia Pimiento Canners, Inc., of 
Jackson, Ga., in this territory. 

Lorenzo Zerillo has purchased a controlling inter- 
Fe in the Liguria Olive Products Company, Exeter, 

al. 

The San Francisco trade recently enjoyed a visit: 
from J. T. Houck, of M. W. Houck & Bro., brokers, of 
New York city, who has been covering the entire Pa- 
cific Coast territory. 

Roy Underwood, foreman of the big ranch of the 
Kings County Packing Company, Armona, Cal., was 
seriously injured recently in an automobile accident. 

Preston McKinney, vice-president and secretary 
of the Canners League of California, has returned from 
a trip to the Hawaiian Islands. 


What Canned Food Distributors are Doing 


Wholesale Grocery Trade Closing Year in Generally Satisfactory Position—Kroger Financing 
Brings to Light Many Interesting Details Involving the Company’s History—Freeman 
Suggests That Jobbers Add ‘‘Exclusives’’ To Their Line to Swell Profits and Avoid 
Price Cutting—Success in 1928 Calls for Intensified Salesmanship and 


Management, Says Rowe. 


OOD YEAR—While much is heard regarding the numerous 
t. evils of the wholesale grocery business, price cutting, un- 

fair competition, declining sales and other bugaboos, little 
has been heard of the other side of the story during the year 
just drawing to a close. . 

It is undoubtedly true that many wholesale grocers did not 
make money during 1927, or at best made but little money. 
The same has been true of past years. During 1927, however, 
many wholesale grocers who did not have much to show for their 
1925 and 1926 operations staged a substantial recovery. 

In general, conditions during 1927 were favorable for con- 
servatively operated grocery jobbing houses. Many of the 
staples bought early in the season have shown substantial ap- 
preciation in value since that time. Inventory work next week 
will show the average market value of stocks carried higher 
than that at the time of purchase. This, of course, refers to 
the conservatively managed house. 

There have undoubtedly been many wholesale grocery houses 
which failed to show a profit for the year. In some instances, 
due to local conditions, this sum was unavoidable. In many 
others efficient management and operations would have told a 
different story. There is no minimizing the fact that the whole- 
sale grocery industry, like the retail branch of the trade, the 
canning industry, the chain store industry, and every other line 
of commerce, has its incompetents. Unfortunately, it is human 
nature to play up the failures more than the successes. In the 
grocery field each jobber hates to have his neighbor think that 
he is doing much better than breaking even. 

Christmas this year is a “merry” one for the average whole- 
sale grocer. New Year’s will be a “happy” one for most. 


Kroger Position Reviewed—The recent deal whereby the 
Kroger chain of grocery, bakery and meat shops, the second 
largest in the United States; passed into the hands of a group of 
New York bankers headed by Lehman Brothers, has disclosed 
much data regarding the company’s history of great interest to 
members of the trade. Incidentally, financing the purchase of 
the company’s business called for the year’s largest common 
stock offering, when Lehman Brothers last week offered 275,000 
shares of the Kroger Grocery and Bakine Company. The Kro- 
ger chain has 3,715 units, located principally in the Middle West. 


Net profits from operations of the company, including pro- 
visions for depreciation and federal taxes and after preferred 
dividend requirements, now outstanding were $$4,122,470 in 
1926, as compared with $3,318,383 in 1925 and $3,176,866 in 
1924. Net profits for the first ten months of 1927 are stated to 
have been in excess of those for the corresponding period of 
1926. W. H. Albers, now first vice-president and manager of 
the company, who soon is to be president, estimated net earn- 
ings for the coming year at $4,450,000. The company has a 
remarkable earnings record, in that its net has increased thirty- 
fold since 1909, when it was $134,580. In the past eight years, 
which include the deflation period of 1920 to 1921, net earnings 
in each year were in excess of the preceding year. With only 
two exceptions, sales in each of the past 34 years have been 
greater than in any preceding year. 

The company’s chief growth has come through the opening 
of its own units in a gradually expanding territory, a policy 
which still is being vigorously pursued. Other chains of stores, 
however, have from time to time been taken over. Tyo organ- 
izations with headquarters in Cincinnati were acquired in 1908, 
the Great China Tea Company, with 40 stores, and the Schnei- 
der Grocery and Baking Company, with 15 stores. Recent im- 
portant acquisitions were the 48 stores of the Thrift Grocery 
Company, operating out of Toledo, Ohio, and the 70 stores of 
the Childs Grocery Co., of Indianapolis. The company was the 
first grocery chain to bake bread, and now operates bread bak- 
eries and cake bakeries in seven cities. Production in the cur- 
rent year will be over 125,000,000 loaves. The company also 
pioneered in the opening of meat departments in conjunction 
with its grocery stores, and 1,655 of its stores now also sell 
meats. The company operates its own packing house in Cincin- 
nati and has a sausage making plant in Detroit. 

The balance sheet of the company as of October 29, 1927, 
giving effect to the change in capitalization, resulting from the 
exchange of the present $10 par stock for new no par common, 
in the ratio of two shares for one old, shows total assets of $24,- 
294,127. Net tangible assets applicable to the common stock are 
$17,101,912, with net current assets of $9,009,202. 

New Lines for Wholesale Grocers—A suggestion that whole- 
sale grocers get out of the rut and take in a few lines of profit- 
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able merchandise to supplement their regular stocks is made by 
F. F. Freeman, secretary of the Oklahoma Wholesale Grocers 
Association, in a letter to members. “Now is the time for whole- 
sale grocers to look around for some new lines of articles which 
can be sold so as to produce good net profits,” his letter reads. 
“Some of our wide-awake jobbers have already done this very. 
thing. I know of a jobber that works the extreme northwest 
part of Oklahoma who has sold several thousand pounds of 
Georgia paper shell pecans at a high price and a big profit. I 
know of another jobber in Eastern Oklahoma who has built up 
a profitable business in smoked meats (hams and bacon), which 
he buys from a small packer up Noth. A jobber in South Ok- 
lahoma has a good business on hay baling wire, nails and other 
staple hardware items. A Central Oklahoma friend told me the 
other day that his house had recently distributed a carload of 
fancy cookies and cakes at good profits, and had another car 
comping. I know of a house that has the exclusive rights on a 
brand of soap in Oklahoma, and they are selling 50 carloads a 
year without any price-cutting. Another house has the exclu- 
sive for a few counties only on a brand of fancy corn, and they 
sell 7,000 cases a year. Several jobbers are doing well with 
brands of nickel cigars. I just mention these cases to put you 
to thinking, so that you will see what you can do to improve 
the net profits of your house. The wholesale grocer has the 
lowest overhead of almost any other wholesale line. Why not 
use these distributing facilities to the limit to increase your 
profits? No doubt there are many items in daily demand in the 
territory covered by your salesmen which you do not carry, but 
which you could sell profitably. Study the trade papers, and 
look around for new lines to add. On grocery items, such as 
syrups, jellies, flour, soap, etc., as well as on novelties and spe- 
cialties, it is a mighty good plan to tie the manufacturer up 
with a contract giving your house the exclusive sale in your 
trade territory. This will help to get away from highly com- 
petitive conditions on a lot of things.” 


Salesmanship in 1928—Wholesale grocers can get off to a 
good start in their 1928 campaigns if they learn to make the 
most of their present facilities, and develop better intensive 
management and salesmanship, in the opinion of R. H. Rowe, 
secretary of the American Wholesale Grocers Association. Writ- 
ing on this subject in the current issue of Facts and Figures, 
the Association organ, Secretary Rowe says: “In view of the ap- 
proach of the new year, wholesale grocers are in the process of 
contemplating many things for the betterment of their business 
during 1928. In these competitive days no feature of the entire 
operations should go without the fullest consideration and 
searching inquiry. Wholesale grocers during the coming twelve 
months should adopt the policy of intensive sales management 
and intensive salesmanship. Everyone is willing to admit that 
the wholesale grocery business is not what it was twenty years 
ago. It is also true that the wholesale grocery business is not 
what it was in 1926, nor will it be in 1928 what it was in 1927. 
The difference comes about by the rapidly changing aspect of the 
entire trade. These changes are quicker in more recent times 
than they were a generation ago. It seems that year after year, 
and even month after month, wholesale grocers are brought to 
face new conditions. This is, of course, true not only of the 
wholesale grocery business, but of all businesses whatsoever. 
To give just a brief notion of these changes, it may be stated 
that according to a recent survey in a representative city retail 
grocers are buying from wholesale grocers only about 24 per 
cent of the total volume of products which the retailers sell. 
The rest of the purchases are divided as follows: Bakery and 
dairy poducts, 33 per cent; eggs, poultry, fruits and vegetables, 
21 per cent; fresh meats and other packing-house products, 22 
per cent. It may be also stated that in view of this apparently 
decreasing volume of grocery items, wholesale grocers are taking 
into their stocks very many non-food items which are capable of 
showing a profit. These extend from overcoats to bath salts. 
In these times of swift transition the sales manager or the 
salesman who stands still will surely be lost. Both must move 
with the times, and in fact just a little ahead of them. It has 
indeed come about that this is a time when the sales manager 
must manage, and when a salesman must sell. The sales man- 
ager cannot expect under compulsion of sales duties both phys- 
ical and mental that the salesman can give thought and time to 
the general sales plans and strategy of the house. Nor can the 
salesman look upon the sales manager alone as the motive power 
of his efforts, or the one who is responsible for the minutiae of 
his sales activities. The sales manager must lay out the chart 
and set the compass for the course of the year. The salesman 
must then steer rigidly the appointed course, using all his en- 
ergies and agility of brain, hand and foot, to meet and overcome 
the difficulties and emergencies of the sales voyage. Successful 


selling in these times cannot be done with hit-or-miss methods 
or be accomplished on surmise or rumor. Successful sales man- 
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agement and successful salesmanship are now based upon facts. 
The sales manager cannot set his prices on hearsay of his sales- 
men as to the quotations being made by competitors. This has 
too long and too generally been the method. Cost of business 
must be accurately ascertained, then a fair profit fixed and 
maintained under all conditions, regardless of how difficult it 
may seem at the time. Salesmen must overcome making a 
practice of talking price to their customers. They must know 
enough of their own goods and enough of the retailer and his 
consumer patrons to sell the merchant goods that will bring the 
merchant a profit, and this is all the merchant desires. When 
the sales manager ceases to change his course on the reports to 
him of how his competitors are steering their craft, and when 
the salesman is salesman enough to be superior to the price, and 
it has been done and is being done, then much of the vexing 
problems of salesmanship during the year 1928 will be solved.” 


THE PICKLE MEN MEET 


HE American Pickle and Condiment Manufactu- 
rers Association held its second annual meeting 
in Chicago on December 14th, 1927. 

Members of the Association were highly gratified 
with the progress that has been made during the year, 
and an earnest effort is being made by them to improve 
and bring the standards of quality of the manufactured 
products to the very highest degree. 

The Association, through its executive secretary, 
Joseph E. Mitchell, attorney-at-law, with offices at 31 
South Clark street, Chicago, Ill., has gathered and dis- 
seminated basis statistics among its members relative 
to acreage, weekly intake of pickles and dills packed 
during the growing season, as well as stocks on hand 
at regular intervals. The members expressed the unan- 
imous belief that these reports furnished valuable in- 
formation and should be continued during the coming 
year. 

The annual election of officers was held, and the 
following officers were elected: 

President, G. S. Callender, vice-president of M. A. 
Gedney Co., Minneapolis, Minn. 

Vice-President, B. W. Weller, secretary and treas- 
urer of the J. Weller Co., Oak Harbor, Ohio. 

Treasurer, C. B. Crandell, vice-president of Gla- 
ser-Crandell Co., Chicago, Ill. 

Executive Committee—The officers, and L. W. 
Hathaway, of Budlong Pickle Co., Chicago, Ill.; E. S. 
La France, of Pepin Pickling Co., Winoma, Minn.; C. 
M. Walters, of Libby, McNeill & Libby, Chicago, IIl., 
1 P. J. Claussen, of C. F. Claussen & Sons, Chicago, 
Ill. 


INCREASING CAPITAL 


PARIS, KY—Kentucky Canning Company is in- 
creasing capital stock from $150,000 to $350,000. Pre- 
ferred stock, with a par value of $100 a share, is sub- 
ject to redemption at any time at $110 per share and 
accrued interest, with voting power vested in owners 
of common stock only. It is understood that the com- 
pany’s plant in Jessamine county plans to can corn and 
string beans next year in addition to tomatoes. 

OAKLAND, CAL.—Construction of the first unit 
of the California Co-operative Producers’ plant at the 
foot of 14th street will be started after the first of the 
year. A wharf and warehouse building will be erected 
and machinery will be installed at a cost of $500,000. 


YUBA CITY, CALIF—E. H. Foster, of Berkeley, 
is organizing a company to be known as the Western 
Packing Company, and plans to have two plants, one 
at Tidewater and one in the vicinity of Yuba City. The 
total capacity of these plants is expected to be from 
ten to twelve carloads of fruit daily. 
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ADVERTISING 
THE ALMANAC ‘OF THE CANNING INDUSTRY 


To Canners Everywhere: 


You can place your name and brands on the desks 
of all the better buyers among the Wholesale Grocers-- 
and all Chain Store buyers--and Commissary and Insti- 
tutional buyers--by having your advertisement in 


The 1928 Almanac of the Canning Industry. 


Nearly all of them keep this Almanac in their 
desks and refer to it constantly--all during the year. 
This keeps the canner’s business-card always on the 
desks of buyers--- 


More than that--tells them the goods you pack 
and all about them. 


A full page Ad. in the Almanac $50.00; a half page $30.00; 
a quarter page $20.00 for a whole year’s service. 


For the canner there is no better medium possible. If you can’t believe 
this Almanac will serve you better than amy other advertising means, then save 
your money and don’t spend any anywhere, because you are not ready to advertise. 

Ask any advertising expert. 


If he knows this Almanac, he is bound to tell you that it is the surest, most 
direct and longest lasting method for any canner---and the cheapest. 

The 1928 Almanac is now being compiled. Re- 
serve a good location early and let copy come on. We 
will help prepare copy if desired. 


PUBLISHED BY 


THE CANNING TRADE 


BALTIMORE, Mb. 
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The Husker That 
Feeds Like a Cutter 


Six Tuc Huskers will husk the corn for 
four Cutters. 


Furnished with Individual Motor Drive, or 
Belt Drive readily convertible into Motor 
Drive at small cost. 
Requires one-third the floor 
one-third the power. 


space— 


More than pays for itself by the saving 
of corn alone. 


Manufactured and serviced by Fay & Scott, 
experienced for more than fifteen years in 
building and servicing thousands of CANCO 
Closing Machines for the American Can 
Company. 


Guaranteed to render satisfactory service or 
same may be returned. 


The United Company 


Continental Trust Building 
Baltimore, Maryland 


AWHITE | 


SMILE AWHILE 


There is a saving grace in a sense of humor. 


Relax your mind—and your body. You'll be better mentally, i 
physically—and financially 

fn 


Send in YOUR contribution 
All are weicome. 


ENTER 
Passenger—Do you charge for children?: 
Conductor—Under six we do not. 
Passenger—Well, I have only five. 


GOOD ADVERTISING 
A chiropodist advertises: 
I have treated corns and bunions on many of the 
crowned heads of Europe. 


NICE CROPS 

“How was your peach crop this season?” 

“Why, a heavy storm blew down 50 per cent of it. 
And we'd hardly gathered that when another wind 
came along and took down the remaining 50 per cent.” 

“Hard luck. Could you do anything with them?” 

“Oh, my wife ate one and I ate the other.” 


HE’S JEALOUS 


Santa—That’s justice for you. Folks been making 
a big fuss over these trans-ocean flyers and here I been 
doin’ it for years with nothin’ but reindeer, and wot did 
I ever get for it? 


A STICKER 
“I’m from the Red Cross—won’t you buy a seal?” 


“Mercy sakes! I really wouldn’t know what to 
feed it.” 


A SAVING SON 
“Pa, you remember you promised to give me $5.00 
if I passed in schoo: this year?” 
“Yes, Tommy.” 
“Well, pa, you ain’t gonna have that expense.” 


BAD GUESS ~ 
An old-timer asked this one the other day, and we 
thought it pretty good. “Three frogs wuz sittin’ on a 
lily pad. Two of ’em took a noshin’ to jump off. How 
many were left?” Answer—three. Because they only 
took a noshin’. 


SAFE 
Voice on Phone—Oh, doctor, my husband’s taken 
rat poison. What’ll I do? 
Doctor—Just keep him inside until I get there 
and he’ll be all right. He can’t die in the house. 


THE QUESTION 
“T just came from Jack’s funeral.” 
“Is he dead?” 
“Well, if he isn’t they certainly played a dirty trick 
on him.” 
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WHERE TO BUY 


———=the Machinery and Supplies you need, and the Leading Houses that supply them. 


ADJUSTER, for Chain Devices. 


Hamachek Mach. Co., Kewaunee, Wis. 
Apple Pearing Machines. See Paring Mach. 


BASKETS, Picking. 
BEAN SNIPPER. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


BEET MACHINERY. 
Ayars Mach. Co., Salem, N. J. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
A. K. Robins & Co., Baltimore. 
Baskets, Wire, Scalding, Picking, Etc. 
See Cannery Supplies. 


BELTS, Carrier, Rubber, Wire, Etc. 

La Porte Mat and Mfg. Co., La Porte, Ind. 
Bean Cleaners. See Clean and Grad. Mach. 
Beans, Dried. See Pea and Bean Seed. 
BOARD, Corrugated Wrapping. 

Hinde & Dauch Paper Co., Sandusky, Ohio. 


BLANCHERS, Vegetable and Fruit. 
Ayars Mach. Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Blowers, Pressure. See Pumps. 

BOILERS AND ENGINES, Steam. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 

Bottle Caps. See Caps. 

Bottle Cases, Wood. See Boxes, Crates. 

Bottle Corking Machines. See Bottlers Mcy. 


BOTTLERS’ MACHINERY. 
Ayars Mach. Co., Salem, N. J. 
Edw. Ermold Co., New York City. 
Karl Kiefer Machine Co., Cincinnati, O. 
Bottle Screw Caps. See Caps. 
BOX (Corrugated) SEALING MACHINE. 
A. K. Robins & Co., Inc., Baltimore. 
Boxes, Corrugated Paper. See Corrugated 
Paper Products. 
BOXES, Lug, Field, Metal. 
Berlin-Chapman Co., Berlin, Wis. 
BOXING MACHINES. 
Fred H. Knapp Co., Ridgewood, N. J. 
A. K. Robins & Co., Baltimore. 
Machine Works, Westminster, 


BROKERS. 

Howard E. Jones & Co., Baltimore. 

Thomas J. Meehan & Co., Baltimore. 
Buckets and Pails, Fiber. See Conts. 
Buckets and Pails, Metal. See Enameled 

Buckets. 
Buckets, Wood. See Cannery Supplies. 
BURNERS, Oil, Gas, Gasoline, Etc. 
A. K. Robins & Co., Inc., Baltimore. 


BY-PRODUCTS, Machinery. 
Edw. Renneburg & Sons Co., Baltimore. 
Cabbage Machinery. See Kraut Mchy. 


CAN COUNTERS. 
Ams Machine Co., Max, New York City. 
Ayars Mach. Co., Salem, N. J. |. 
Can Conveyors. See Convrs. & Carriers. 
Can Fillers. See Filling Machines. 


CANMAKERS’ MACHINERY. 

Ams Machine Co., Max, New York City. 

E. W. Bliss & Co., Brooklyn, N. Y. 

Cameron Can Mchy. Co., Chicago. 

Slaysman & Co., Baltimore. 
Can Markers. See Stampers & Markers. 
CAN SEALING COMPOUNDS. 

Ams, Machine Co., Max, New York City. 
CAN WASHING MACHINES. 

Hansen Cang. Mchy. Co., Cedarburg, Wis. 
CANS, Tin, All Kinds. 

American Can Co., New York. 

Atlantic Can Co., Baltimore. 

Continental Can Co., New York City. 

Heekin Can Co., Cincinnati, O. 

Phelps Can Co., Baltimore. 

Southern Can Co., Baltimore. 

U. S. Can Co., Cincinnati, O. 

Wheeling Can Co., Wheeling, W. Va. 
CANNERY SUPPLIES. 

Ayars Mach. Co., Salem, N. J. 

Anderson-Barngrover Mg. Co., San Jose, Cal. 

The Langsenkamp Co., Indianapolis. 


Consult the advertisements for details. 


A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Slaysman & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Can Stampers. See Stampers and Markers. 
CAPPING MACHINES, Soldering. 
Ayars Mach. Co., Salem, N. J. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Capping Steels, Soldering. See Cannery Sup 
CARRIERS AND CONVEYORS, Gravity. 
Berlin-Chapman Co., Berlin, Wis. 
Karl Kiefer Machine Co., Cincinnati, O. 
A. K. Robins & Co., Baltimore. . 
Sprague-Sells Corp., Chicago. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparatory 
work: See Pulp Mchy.; for bottling, see 
Bottlers’ Mchy. 
Chain Belt Conveyors. See Conveyors. 
Chain for Elevating, Conveying. See Con- 
veyors. 
Checks, Employes’ Time. See Stencils. 
Chutes, Gravity, Spiral. See Carriers. 
CIDER AND VINEGAR MAKERS’ SUP- 
PLIES. 
Karl Kiefer Mach. Co., Cincinnati, O. 
CLEANER AND CLEANSER (Wyandotte) 
J. B. Ford Co., Wyandotte, Mich. 
CLEANING AND GRADING MACHIN- 
ERY, Frult. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cleaning and Washing Machines, Bottle. 
See Bottlers’ Machinery. 
Cleaning Machines, Can. See Can Washers. 
Clocks, Process Time. See Controllers. 
CLOSING MACHINES, Open Top Cans. 
Ams. Machine Co., Max, New York City. 
EB. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, IIl. 
Slaysman & Co., Baltimore. 
Coils, Copper. See Copper Coils. 
Condensed Milk Canning Machinery. See 
Milk Condensing Machinery. 
CONVEYORS AND CARRIERS, Canners. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 


- Hansen Cang. Mchy. Corp., Cedarburg, Wis. 


A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

COOKERS, Continuous, Agitating. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 

Cookers, Retort. See Kettles, Process. 

COOLERS, Continuous. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Berlin-Chapman Co., Berlin, Wis. 
Sprague-Sells Corp., Chicago. 

COPPER COILS, for Tanks. 
Berlin-Chapman Co., Berlin, Wis. 

F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Baltimore. 
Sprague-Sells Corp., Chicago. 
Copper Jacketed Kettles. See Kettles, Cop. 
CORKING MACHINES. 
Edw. Ermold Co., New York City. 

CORN COOKER-FILLERS. 

Ayars Mach. Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN CUTTERS. 
Berlin-Chapman Co., Berlin, Wis. 
Morral Bros., Morral, Ohio. 

A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

CORN SHAKERS. 

Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
CORN HUSKERS AND SILKERS. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
Morral Bros., Morral, Ohio. 
Sprague-Sells Corp., Chicago. 
United Company, Baltimore. 
Corn Mixers and Agitators. See Corn 
Cooker Filers. 
CORRUGATED PAPER PRODUCTS. 
(Boxes, Bottle Wrappers, Etc.) 
Hinde & Dauch Paper Co., Sandusky, O. 
Counters. See Can Counters. 
Countershafts. See Speed Reg. Devices. 


CRANES AND CARRYING MACHINES. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

CRATES, Iron Precess. 
Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Cutters, Corn. See Corn Cutters. 


Cutters, Kraut. See Kraut Machinery. 
String Bean. See String Bees 


DECORATED TIN (for Cans, Caps, Ete. 
American Can Co., New York. 
Continental Can Co., New York City. 
Southern Can Co., Baltimore. 

U. S. Can Co., Cincinnati. 
Dies, Can. See Canmakers’ Mchy. 


Double Seami 
ng Machines. See Closing 


DRYERS, Drying Machinery. 


Edw. Renneberg & Sons Co., B 
Slaysman & Co., Baltimore. 


Employers’ Time Checks. See Stencils. 
ENAMELED BUCKETS, PAILS, Etc. 


The Langsenkamp Co., Indianapolis. 
A. K. Robins & Inc., 
Sprague-Sells Corp., Chicago. 
Engines, Steam. See Boilers and 
Enameled-lined Kettles. See ae 


EVAPORATING MACHINERY. 


Berlin-Chapman Co., Berlin, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 


EXHAUST BOXES. 


Anderson-Barngrover Mg. Co., San J 
Ayars Machine Co., Salem, N. J. uanian 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

Factory Stools. See Stools. 

Factory Supplies. See Cannery Supplies 


FACTORY TRUCKS. 


Chisholm-Ryder Co., Niagara Falls, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

FIBRE CONTAINERS for Food (not her- 

metically sealed). 

American Can Co., New York. 
Continental Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 


FIBRE PRODUCTS, Boxes, Boxboaras, &c. 
Hinde & Dauch Paper Co., Sandusky, O. 
Fillers and Cookers. See Corn Cooker- 
Fillers. 
Filling Machines, Bottles. See Bottler«’ 
Machinery. 


FILLING MACHINES, Can. 
Anderson-Barngrover Mg. Co., San Jose, Ca! 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis 
Huntley Mfg..Co., Brocton, N. Y. 
Karl Kiefer Machine Co., Cincinnati, O. 
The Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

Filling Machine, Syrup. See Syruping Mach 

FINANCING AND WAREHOUSING. 


FINISHING MACHINES, Catsup, Etc. 
Karl Kiefer Mach. Co., Cincinnati. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Friction Top Cans. See Cans, Tin. 
Fruit Graders. See Cleaning and Grading 
Machinery, Fruit. 
Fruit Parers. See Paring Machines. 
FRUIT PITTERS AND SEEDERS. 
Huntley Mfg. Co., Brocton, N. Y. 
Fruit Presses. See Cider Makers’ Mchy. 
Gasoline Firepots. See Cannery Sup 


GENERAL AGENTS for Machinery Mfrs 


Berlin-Chapman Co., Berlin, Wis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicage. 
Generators, Blectriec. See Moters. 
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GLASS-LINED TANKS. 
Pfaudler Co., N. 
8 e-Sells Corp., cago. 
. Bee Carrs. 
Gravity Carriers 
See Cleaning and 


Green Corn Huskers. 
Green Pea 
Grading Machinery. 
Hoisting and Carrying Mchs. See Cranes. 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 


INSURANCE, Canners’. 
Canners’ Exchange, Lansing B. Warner, Chi- 


0. 
Sacketed Kettles. See Kettles, Copper. 


JACKETED PANS, Steam. 
F. H. Langsenkamp Co., Indianapolis, Ind. 
Sprague-Sells Corp., Chicago. 
KETTLES, Copper, Plain or Jacketed. 
F H. Langsenkamp Co., Indianapolis, Ind. 
A K. Robins & ooo 
« ue-Sells Corp., cago. 
"Kettles. Enameled. See Tanks, Glass-lined. 
KETTLES, Process. 
ayars Machine Co., Salem, N. J. 
Rerlin-Chapman Co., Berlin, Wis. 
Edw. Renneberg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


KETTLES, Vacuum. 

Pfaudler Co., Rochester, N. Y. 

KNIVES, Miscellaneous. 

a K. Robins & Co., Inc., Baltimore. 
@prague-Sells Corp., Baltimore. 

KRAUT CUTTERS. 

a. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 

KRAUT MACHINERY. 

Hansen Cang. Machy. Co., Cedarburg, Wis. 

LABELING MACHINES. 

w. Ermold Co., New York City. 
Pred H. Knapp Co., Ridgewood, N. J. 
Morral Bros., Morral Ohio. 
Sprague-Sells, Corp., Chicago. 

LABEL MANUFACTURERS. 

lvert Litho. Co., Detroit, Mich. 
eet Litho. Co., Columbus, Ohio. 
H. Gamse & 

. J. Kittredge 
Color Printing Co., Baltimore, Md. 
Simpson & Doeller Co., Baltimore. 
Stecher Litho Co., Rochester, N. Y. 
U. 8S. Prt. and Litho Co., Cincinnati. 


LABORATORIES, for Analyses of Goods, 
Ete. 
National Canners Asso., Washington, D. C. 
LIMA BEAN RUBBERS. 
tt Viner Co., Columbus, O. 
SS. Can. See Stampers & Markers. 
Marmalades, Machinery. See Pulp Mchy. 


MILK CONDENSING & CANNING MCHY. 
Ayars Machine Co., Salem, N. J. 
Sertin-Chapman Co., Berlin, Wis. 

a. K. Robins & Co., Inc., Baltimore. 

Molasses Filling Machines. See Filling Ma- 

chines. 

OYSTER CANNERS’ MACHINERY: 
Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mch. Corp., Cedarburg, Wis. 
Edw. Renneburg & Sons Co., Baltimore. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
ackers’ Cans. See Cans. 
Pails, Tubs, Htc., Fibre. See Fibre Conts. 
Paper Boxes. See Cor. Paper Products. 


PARING MACHINES. 
Sinclair-Scott Co., Baltimore. 


PASTE, CANNERS’. 
Edw. Ermold Co., New York City. 
F. H. Knapp Co., Ridgewood, N. J. 
A. K. Robins & Co., Inc., Baltimore. 


PEA AND BEAN SEED. 


D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. 
J. B. Rice Seed Co., Cambridge, N. Y. 


PEA CANNERS’ MACHINERY. 


Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 

F. Hamachek Mach. Co., Kewaunee, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 

A K. Robins & Co.; Baltimore. 
Sinelair-Scott Co., Baltimore. 

Sprague-Selis Corp., Chicago. 


PEA HULLERS AND VINERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
¥. Hamachek Mach Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 

PEA VINE FEEDERS. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
F. Hamacheck Mach. Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 

PEELING KNIVES. 


A. K. Robins & Co., Baltimore. 
Peach & Cherry Pitters. See Fruit Pitters. 


PEELING MACHINES. 


A. K. Robins & Co., Baltimore. 
Sinclair-Scott Co., Baltimore. 


PEELING TABLES, Continuous. 


Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 
Perforated Sheet Metal. See Sieves and 
Screens. 
Picking Boxes, Baskets, Etc. See Baskets. 
Picking Belts and Tables. See Pea Can- 
ners’ Machinery. 
PINEAPPLE MACHINERY. 
Hansen Cang. Mch. Corp., Cedarburg, Wis. 
Sprague-Sells Corp., Chicago. 
Platform and Wagon Scales. See Scales. 
Picking Belts and Tables. See Pea Machy. 
Power Presses. See Canmakers’ Mchy. 


Power Transmission Mchy. See Power 
Plant Equipment. 


PRESERVERS’ MACHINERY. 
Hansen Cang. Mch. Corp., Cedarburg, Wis. 
Karl Kiefer Machine Co., Cincinnati. Ohio. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sprague-Sells Corp., Chicago. 


PULP MACHINERY. 


Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mch. Corp., Cedarburg, Wis. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Sinclair-Scott Co., Baltimore. 
Sprague-Sells Corp., Chicago. 

PUMPS, Alr, Water, Brine, Syrup. 
Ams Machine Co., Max, New York City. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Inc., Baltimore. 
Slaysman & Co., Baltimore. 

Retort Crates. See Kettles, Process. 

Rubber Stamps. See Stencils. 


Saccharometers (syrup testers). See Can- 
nery Supplies. 


SALT Distributing Machine 


F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Baltimore. 
SEALING MACHINES, Box. 
A. K. Robins & Co., Inc., Baltimore. 
Sanitary Cleaner and Cleanser. See Clean- 
ing Compounds. 
Sanitary (open top) Cans. See Cans. 
Sardine Knives and Scissors. See Knives. 
SCALDERS, Tomato, Etc. 
Ayars Machine Co., Salem, N. J. 
Berlin-Chapman Co., Berlin, Wis. 
Huntley Mfg. Co., Brocton, N. Y. 
F. H. Langsenkamp Co., Indianapolis. 
A. K. Robins & Co., Ine., Baltimore. 
Sprague-Sells Corp., Chicago. 
Scalding & Picking Baskets. See Baskets. 
Sealing Machines, Bottle. See Bottlers’ 
Machinery. 
SEEDS, Canners’, All Varieties. 
Gallatin Valley Seed Co., Bozeman, Mont. 
D. Landreth Seed Co., Bristol, Pa. 
Rogers Bros. Seed Co., Chicago. : 
J. B. Rice Seed Co., Cambridge, N.Y. 


Wilmington, Del. 
Separators. See Pea Canning Mchy. 
Sealing Machines, Cans. See Closing Ma- 
chines. 
SHEET METAL WORKING MACHINERY 
Ams Machine Co., Max, New York City. 
FE. W. Bliss Co., Brooklyn, N. Y. 
Cameron Can Mchy. Co., Chicago, Ill. 
Slaysman & Co., Baltimore. 
SIEVES AND SCREENS. 
Huntley Mfg. Co., Brocton, N. Y. 
Sinclair-Scott Co., Baltimore. 
SILKING MACHINES, Corn. 
Berlin-Chapman Co., Berlin, Wis. 
Hansen Cang. Mchy. Corp., Cedarburg, Wis. 
Huntley Mfg. Co.. Brocton, N. Y. 
Sprague-Sells Corp., Chicago. 
Sorters, Pea. See Cleaning and Grading 
Machinery. 


SPEED REGULATING DEVICES (for 
Machines, Belt Drives, Etc.) 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Brocton, N. Y. 

Sinclair-Scott Co., Baltimore. 

Supply House and General Agents. See 

General Agents. 

SYRUPING MACHINES. 
Anderson-Barngrover Mg. Co., San Jose, Cal. 
Ayars Machine Co., Salem, N. J. 

Karl Kiefer Machine Co., Cincinnati, O. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

Tables, Picking. See Pea Canners Mchy. 

STAMPERS AND MARKERS. 

Ams Machine Co., Max, New York City. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 
Steam Jacketed Kettles. See Kettles. 
Steam Retorts. See Kettles, Process. 
STENCILS, Marking Pots and Brushes, 

Brass Checks, Rubber and Steel Type, 
Burning Brands, Etc. 

A. K. Robins & Co., Inc., Baltimore. 
STIRRERS FOR KETTLES. 

F. H. Langsenkamp Co., Indianapolis. 

Sprague-Sells Corp., Chicago. 

STRING BEAN MACHINERY. 

Burton Cook & Co., Rome, N. Y. 

Berlin-Chapman Co., Berlin, Wis. 

Chisholm-Ryder Co., Niagara Falls, N. Y. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis 

Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

TANKS, METAL. 

Berlin-Chapman Co., Berlin, Wis. 

F. H. ‘Langsenkamp Co., Indianapolis. 

Slaysman Co., Baltimore, Md 

Sprague-Sells Corp., Chicago. 

TANKS, Glass Lined, Stee]. 

F. H. Langsenkamp Co., Indianapolis, Ind. 

Pfaudler Co., Rochester, N. Y. 

Sprague-Sells Corp., Chicago. 

TANKS, WOODEN. 

Baltimore Cooperage Co., Baltimore. 

Sprague-Sells Corporation, Chicago. 
TELEPHONE, TELEGRAPH, quick ser- 

vice. 

Amer. Teleph. & Teleg. Co.—Eve here. 
Testers, Can. See Canmakers’ Mchy. 
THERMOMETERS, Gauges, Etc. 
Ticket Punches. See Stencils. 

TIN PLATE. 

Amer. Sheet and Tin Plate Co. 
TOMATO CANNING MACHINERY. 

Ayars Machine Co., Salem, N. J. 

Berlin-Chapman Co., Berlin, Wis. 

Hansen Cang. Mch. Corp., Cedarburg, Wis. 

Huntley Mfg. Co., Brocton, N. Y. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 

TOMATO PEELING MACHINE. 

A. K. Robins & Co., Inc., Baitimore. 
TOMATO WASHERS. 

Berlin-Chapman Co., Berlin, Wis. 

Huntley Mfg. Co., Brocton, N. Y. 

F. H. Langsenkamp Co., Indianapolis. 

A. K. Robins & Co., Inc., Baltimore. 

Sprague-Sells Corp., Chicago. 
VACUUM PANS, Equipment. 

Pfaudler Co., Rochester, N. Y. 
Variable Speed Countershafts. 

Regulators. 


VINERS AND HULLERS. 
Chisholm-Ryder Co., Niagara Falls, N. Y. 
Frank Hamachek Co., Kewaunee, Wis. 
Scott Viner Co., Columbus, O. 

WAREHOUSING AND FINANCING. 

Washers, Bottle. See Bottlers’ Machinery 

WRAPPERS, Corrugated Bottle. 

Hinde & Dauch Paper Co., Sandusky, O. 

WASHERS, Can and Jar. 

Ayars Machine Co., Salem, N. J. 

A. K. Robins & Co., Inc., Baltimore. 
Berlin-Chapman Co., Salem, N. J. 

Hansen Cang. Mchy. Corp., Cedarburg, Wis 

WASHERS, Frult, Vegetable. 

Ayars Mach. Co., Salem N. J. 
Huntley Mfg. Co., Brocton, N. Y. 
Sprague-Sells Corp., Chicago. 
Washing & Scalding Baskets. See Baskets. 
Windmills and Water Supply Systems. 
See Tanks, Wood. 
Wrappers, Paper. See Corrugated Paper 
Products. 
Wrapping Machines, Can. See Labeling 
Machinery. 


See Speed 


WYANDOTTE, Sanitary Cleaner. 
J. B. Ford Ce., Wyandette, Mich. 
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SLAYSMAN DUPLEX TRIMMER—SLITTER 


Trims the sheet absolutely true, 
and drops it onto the feed bed 
of the Slitter where it is cut into 
the desired sizes——2’s 3’s 10’s 
etc. 


THE TWO OPERATIONS 
—TRIMMING and SLIT- 
TING—IN ONE. 


Speed 60 to 90 sheets per min- 
ute, depending upon the operat- 
or. Saveslabor, handling, time, 
and floor space. 


Built on rigid base to stand strain. 
Guaranteed. 


SLAYSMAN & COMPANY 801 E. Pratt St., BALTIMORE, MD. 


ZA 
j 
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To those whom we have served— 
and to those we can serve, 
we take infinite - 
pleasure in extending 
Sincere Wishes 


for 


A Right Merry Christmas 
‘and a Bountiful New 


| 
1927 
NTAL CAN 


